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Congratulations  to  this  yoar't  first-place  winners. 

The  first  name  in  each  category 
is  the  first-place  winner  for  papers 
with  a  circulation  50,000  and  under. 

The  second  name  is  for  papers  with 
a  circulation  above  50,000.  For  a 
compete  list  of  winners,  visit  aan.org. 
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Illustration 
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News  Story 
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Max  S.  Gerber,  LA  Weekly 
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LETTERS 


PRAYIlierOimVE  MEMORY 

For  five  years  TkE New  York 
Times  byline  piolicy  never  upset 
me.  As  a  stringer,  I  was  taking  one 
for  the  team.  I  was  so  star-struck  and 
proud,  so  hopeful  I  let  it  slide. 

But  my  experience  with  Jayson  Blair  in 
2000  is  tough  to  forget.  I  wish  I  could 
forget  that  I  gathered  information  and 
saw  it  doctored  beyond  recognition.  It 
would  be  a  blessing  to  block  out  the  fact 
that  I  was  powerless  to  repair  the  damage 
because  I  was  a  nameless,  faceless 
woman,  working  from  home,  up  against 
an  in-house  schmoozer. 

Then  Rick  Bragg  was  found  guilty  of  a 
treason  (“Page  One,”  June  2,  p.  4) 
committed  in  varying  degrees  by  so  many 
at  the  paper,  that  to  be  fair  they  should 
just  pull  the  fire  alarm  and  empty  the 
building  in  order  to  be  rid  of  all  the 
credit-nappers. 

I  won’t  soon  forget  the  e-mails  from 
Times  stringers  past  and  present,  from  all 
points  of  the  compass,  telling  me  they 
have  worked  for  years,  provided  datelines, 
massive  amounts  of  material  and  detail 
and  never  seen  their  names  in  a  credit 
line. 

LISA  SUHAY 

FREELANCE  WRITER 
New  Jersey 

HELLO  EROMHflME.CPT.  HOOK! 

Y  BROTHER  IS  THE  COMMANDER 

of  the  1498th  Transportation 
Company  of  the  California 
National  Guard  over  in  Kuwait.  They 
have  only  been  over  there  a  few  weeks. 
However,  communication  lines  back  to 


here  are  still  not  reliable.  An  article  like 
this  (“From  first  to  last  in  Iraq,”  May  26, 
p.  7)  helps  us  understand  what  it  is  like. 

It  is  difficult  for  people  here  to  under¬ 
stand  that  the  most  difficult  part  of  the 
“war”  is  still  ahead  of  us. 

I  appreciate  the  article  written  by  em¬ 
bedded  editor  Dennis  Anderson  —  and 
can  you  please  pass  on  to  him  to  say  “Hi” 
to  CPT  Hook. 

MARIANNE  HOOK 

Palmdale,  Calif. 

irnOEREUDIAH,IT'nCARY 

1WISH  I  HAD  A  DOLLAR  FOR  EVERY 

letter  I  got  as  an  editor  that  started: 
“Youll  probably  never  print  this, 
but ...”  Well,  youll  probably  never  print 
this,  but  I  think  Kara  Snow  deserves  an 
apology  from  an  overly  clever  copy  editor, 
headline  writer  or  designer  at  E^P. 

Snow  wrote  a  column  in  the  May  19 
edition  of  E^P  (p.  42)  discussing  the 
Jayson  Blair  fiasco.  The  headline: 
EDITOR:  SIZE  MATTERS.  The  headline 
references  Ms.  Snow  as  “the  editor." 

If  that  isn’t  suggestive  enough,  there  is 
an  advertising  photo  on  the  facing  page 
of  excited  Iraqis  around  a  giant  fallen 
statue  of  Saddam  Hussein.  At  first  glance, 
it  looks  like  a  giant  head  of  a  penis. 

As  an  editor,  I  taught  journalists  to  be 
safe,  rather  than  sorry,  when  it  came  to 
word  play  and  innuendo.  I  do  the  same 
now  as  a  professor.  Let’s  be  a  little  more 
carefiil  out  there. 

JOHN  R.  IRBY 

EDWARD  R.  MURROW  SCHOOL 
OF  COMMUNICATION, 
WASHINGTON  STATE  UNIVERSITY 
Pullman,  Wash. 
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NEWSPAPERDOM*  FROM  EDITOR  &  PUBLISHER 


JUNE  6,  1953: 

It  was  reported  this  week  that 
newspaper  style  throughout  the 
world  would  soon  be  forever 
changed  with  the  publication  of  a 
brand  new,  definitive  style  book 


for  all  to  consult.  Its  name:  The 
AP  Style  Book. 

Dr.  Salvador  R  Lopez,  the  United 
Nations’  first  Rapporteur  on 
Freedom  of  Information,  proposed 


a  watchdog  committee  of  journal¬ 
ists  to  keep  tabs  on  increasingly 
repressive  actions  taken  by 
governments  against  members  of 
the  press,  as  well  as  censorship 
and  false  reports. 
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THIS  WEEK  ON  THE  WEB 

Exclusively  on  editorandpublisher.com  . . . 

I  Dick  Locher’s  Chicago  Tribune  cartoon  contin- 
i  ued  to  draw  fire  last  week  from  critics  who  said 
,  it  was  anti-Semitic,  but  so  far  none  of  his  syndi¬ 
cate  clients  cancelled  the  cartoonist  (“Head¬ 
lines.”  June  5). ...  Beleaguered  domesticity 
maven  Martha  Stewart’s  columns  also  didn't  see 
any  cancellations  last  week  (“Headlines.”  June 
I  5). . . .  Now  that  America  has  liberated  Iraq,  the 
U.S.-run  coalition  government  may  curb  Iraqi 
^  press  freedoms  (“Headlines.”  June  5). . . . 

I  Charles  Bowen  visits  an  online  acronym-finder 
that  helps  reporters  navigate  modem  language 
(“Digital  How-to,”  June  3). . . .  And.  as  always,  a 
new  Photo  of  the  Week  and  E&P  Online  Poll. 
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The  Star-Ledger 
of  Newark,  N.J., 
could  become  the 
latest  weapon  to  fight 
prostitution  and  other 
local  petty  crimes,  if 
Newark  city  officials 
have  their  way.  The 
Newark  City  Council 
is  considering  a  plan 
to  publish  the  names 
of  all  suspected 
prostitutes,  their 
suspected  customers, 
and  those  who  com¬ 
mit  other  non-violent 
offenses  in  advertise¬ 
ments  in  the  Advance 
Publications-owned 
daily. 

Asking  local  media 
to  publicize  the 
names  of  those  ar¬ 
rested  has  been  done 
in  the  past  in  an  ef¬ 
fort  to  deter  offend¬ 
ers,  but  this  may  be 
the  first  time  law  en¬ 
forcement  officials 
have  sought  to  pro¬ 
vide  the  publicity 
through  an  advertise¬ 
ment.  Star-Ledger 
Publisher  Linda  Den- 
nery  would  not  say  if 
the  newspaper  was 
willing  to  accept  such 
advertisements, 
telling  E&P,  “the 
newspaper  has  the 


executive  editor  Howell 
Raines  and  managing  editor 
Gerald  Boyd  had  to  leave  The 
New  York  Times  in  order  to 
allow  the  newspaper  to  repair 
its  shattered  image,  according 
to  editors  and  other  journalis¬ 
tic  observers  who  spoke  with 
EL^P  late  last  week.  But  their 
departures  had  less  to  do  with 
the  Blair  and  Bragg  debacles 
than  with  fixing  a  newsroom  that  many  contend 
had  lost  morale  since  Raines  and  Boyd  took  over. 

While  the  ethical  misdeeds  of  Blair  initially 
drew  the  attention,  it  was  the  ongoing  criticism  of 
the  paper’s  management  —  particularly  Raines’ 
failure  to  respond  to  warnings  _  _ 

about  Blair  and  complaints 
about  the  editor’s  autocratic 
manner  —  that  eventually  § 
led  to  his  and  Boyd’s  f  ^ 

departure. 

“These  guys  did  not  go 
dowm  because  of  the  V 
Jayson  Blair  affair,  they 
went  down  because  the 
Jayson  Blair  affair 
exposed  a  lot  of 


Management  style,  as  much  as 
ethical  errors,  led  to  ‘cataclysmic 
shake-up  at  ‘The  New  York  Times 


BY  JOE  STRUPP 

JUST  AS  THE  INITIAL  JaYSON  BlAIR  AND  RiCK 
Bragg  revelations  forced  many  newsroom 
leaders  to  review  their  own  ethics  policies 
and  institute  new  safeguards,  the  departure  of  The 
New  York  Times’ two  top  editors,  based  mostly  on 
managerial  mistakes,  will  likely  spark  structural 
changes  while  reminding  executives  to  make  sure 
all  areas  of  their  operation  are  solid  —  or  risk  their 
own  downfall.  “Editors  probably  need  to  have  their 
finger  on  the  pulse  of  the 
new'sroom  more,”  said 
Robert  Leger,  president 
\  of  the  Society  of  Profes- 
^  sional  Journalists  and 
B  editorial  page  editor  at 
^  the  Sprin^eld 

iH  (Mo.)  News-Leader. 

iM  “They  need  to  hear  from 

>  all  middle  managers 
and  take  their  advice.” 
.JL  Said  Ellen  Soeteber, 


Old/new  editor 
Joseph  Lelyveld 


Cleveland, 


Raines  (left)  and  Boyd  directed  the 
newspaper  to  a  record  seven 
Pulitzer  Prizes  just  one  year  ago  . 


editor  of  the  St.  Louis 

1  Post-Duspatch,  “It  is  a 

1  good  reminder  that 

1  we  all  need  a  large 

other  things,” 
said  Douglas  C. 
Clifton,  editor 
of  The  Plain  | 

r  i 

A  dose  of  humility.” 

Dealer  in 

I 
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Congratulations 


to  our  2002  Headliners  contest  winners 


driver  in  an  accident  steady  as  Austin  fire  fighters  prepare  to  cut  her  out  of  the  truck  s  front  windshield 


Newspaper  Masters  Awards: 

Headliners  Photographer  of  the  Year 

Rodolfo  Gonzales 


Newspaper  Achievement  Awards: 

Governmental  Affairs 

Andy  Alford 


Governmental  Affairs 

Claire  Osborn 


Column  Writing 

Alberta  Phillips 


Spot  News  Photography 

Larry  Kolvoord 


The  Austin  American-Statesman  captured 
seven  out  of  14  awards  in  the  2002 
Headliners  contest,  including  a  repeat 
winner  in  the  Master  Photographer  of  the 
Year  category.  The  Headliners  awards  are 
among  the  leading  statewide  journalism 
awards  in  Texas.  The  Headliners  Foundation 
of  Texas.  Inc.,  a  non-profit  corporation, 
bestows  the  prizes  "to  promote  excellence 
in  journalism  by  recognizing  those  persons 
in  the  profession  whose  writing  and 
reporting  skills,  integrity  and  fairness  have 
upheld  the  highest  principles  of  a  free 
press."  Congratulations  to  our  winners. 


Feature  Photography 

Sung  Park 


To  view  award-winning  entries,  visit 

statesman.com/awards 


Specialty  Reporting 

Michael  Barnes 


Business  Reporting 

Lori  Hawkins 


Austin  Amcrican-^tatcsman 
statesman.com 

305  S.  Congress  Ave.,  Austin,  TX  78704 
(512)  445-3500 
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right  of  refusal  on  all 
advertisements.” 

—  JOE  STRUPP 

N0DEVALUIK6 
FOR  PAID  cm 

When,  after 

fierce  debate, 
the  Audit  Bureau  of 
Circulations  (ABC) 
two  years  ago 
allowed  papers  to 
count  as  paid  circula¬ 
tion  copies  bought  at 
as  much  as  75%  off 
the  basic  price,  some 
members  —  often 
small-paper  execu¬ 
tives  —  feared  the 
change  would  deval¬ 
ue  paid  circulation 
and  give  metro 
papers  pricing 
ammunition  against 
smaller  competitors. 

But  a  review  of 
the  ABC  FAS-FAX 
covering  the  six 
months  ended  March 
31  showed  few 
papers  taking  liberal 
advantage  of  the  rule 
change,  which 
increased  the  allowed 
discount  from  50% 
to  75%.  According  to 
rough  estimates  from 
industry  watchers, 
less  than  1.5%  of 
total  circulation  is 
priced  below  50%. 

“Industrywide, 
the  fears  were 
largely  unfounded,” 
admitted  Mark 
Henschen,  circulation 
director  of  the  North 
County  Times  in 
Escondido,  (^lif., 
and  a  vocal  opponent 
of  the  rule  when  it 
was  proposed. 

The  rule  change 
is  more  extensively 
used  by  big  metros  to 
help  stem  or  reverse 
circulation  declines, 
according  to  the 

'^j 


who  called  their  exits  “unprecedented”  and  “a  cata¬ 
clysmic  event.”  Blair,  he  said,  was  “just  the  pointer 
to  other  issues.” 

Kenneth  Bunting,  executive 
editor  of  the  Seattle  Post- 
Intelligencer,  agreed.  “There 
were  a  number  of  managerial 
missteps  and  some  smart 
people  with  very  serious 
blinders  on,”  he  said.  “Their 
staff  had  lost  confidence,  and 
it  was  probably  the  best  thing 
for  that  reason.  In  the  end, 
you  need  the  confidence  of 
your  staff.”  Richard  Reeves,  Universal  Press 
Syndicate  columnist  and  former  Times  reporter, 
said,  “Maybe  this  will  stop  the  bloodletting.” 

Some  editors  said  the  appointing  of  a  committee 
to  review  the  ethical  problems,  expected  to  reveal 
its  findings  next  month,  was  too  little  too  late. 
“They  don’t  seem  to  realize  that  the  public  sees 
that  as  a  joke,”  John  Temple,  editor  and  publisher 
of  the  Denver  Rocky  Mountain  News,  said  about 
the  committee.  “They  blamed  Jayson  Blair  in  a 
very  defensive  posture  and  they  were  unwilling  to 
accept  responsibility  for  their  own  actions.” 

Because  of  the  Times'  stature  as  the  leading  U.S. 
daily  newspaper,  such  a  shocking  shake-up  can’t 
help  but  affect  the  industry  as  a  whole,  say 
observers.  The  Blair  affair  had  already  given  all 
newspapers  a  black  eye.  “The  whole  incident  has 
been  a  body-blow  to  the  industry,”  said  Peter 
Bhatia,  executive  editor  of  The  Oregonian  in 
Portland  and  president  of  the  American  Society  of 


Newspaper  Editors.  For  Robert  Rivard,  editor  of 
the  San  Antonio  (TX)  Express-News,  the  resigna¬ 
tions  are  “a  tragedy  for  everyone  in  the  newspaper 
world.  This  touches  all  of  us  —  it  is  a  crisis.” 

William  L.  Winter,  president  and  executive 
director  of  the  American  Press  Institute,  went  so 
far  as  to  compare  it  to  the  death  of  a  president.  “In 
our  journalistic  house,  the  Times  is  the  founda¬ 
tion,”  he  said.  “And  it  has  really  been  shaken.”  But 
Bhatia  pointed  out,  “We  all  understand  better  now 
that  the  institution  and  the  health  of  the  institu¬ 
tion  is  more  important  than  the  [top]  people." 

While  the  appointment  of  former  executive  edi¬ 
tor  Joseph  Lelyveld  as  interim  executive  editor  is 
seen  as  a  positive  step,  observers  say  the  culture 
that  had  been  fostered  by  Raines  needs  to  be  over¬ 
hauled  and  an  esteemed  permanent  replacement 
found.  “This  has  got  to  be  just  the  first  step,”  said 
columnist  Leonard  Pitts,  Jr.  of  The  Miami  Herald 
and  Tribune  Media  Ser\ices. 

Speculation  about  who  will  take  over  perma¬ 
nently  so  far  has  centered  on  former  Times  man¬ 
aging  editor  Bill  Keller,  former  Times  national 
editor  Dean  Baquet  (who  is  now  managing  editor 
at  the  Los  Angeles  Times),  and  Martin  Baron,  edi¬ 
tor  of  The  Boston  Globe,  a  Timcs-owned  paper. 

Kelly  McBride,  who  teaches  media  ethics  at  The 
Poynter  Institute,  sees  reasons  for  optimism.  “This 
clears  the  way  to  right  the  ship,”  she  said.  “But 
w  hat  needs  to  happen  is  an  examination  of  their 
culture,  the  way  they  communicate,  the  demands 
on  staff,  and  the  way  they  indoctrinate  younger 
journalists.” 

(Dave  Astor  contributed  to  this  report.)  II 


Times  boss  Arthur 
Sulzberger,  Jr. 


A  life  without  restrictions 

FCC  ruling  sparks  buzz  and  bites 


BY  MARK 
FITZGERALD 

CHICAGO 

AND  TODD 
SHIELDS 

WASHINGTON,  D.C. 

EWSPAPERS 
will  be  able  to 
tell  quickly 
what  life  without  a  cross¬ 
ownership  restriction 
holds  for  them,  some 
analysts  say.  Just  watch 
how  the  sale  of  Freedom 
Communications  Inc. 
goes. 

“Most  of  us  realize  the 
reason  the  Freedom  sale 


has  not  yet  gone  forward 
is  that  purchasers  were 
waiting  for  the  FCC  to 
make  its  decision,”  said 
Scott  A.  Stawski,  client 
executive  with  the  media 
practice  of  Jersey  City, 
NJ.-based  Inforte. 
“Freedom  will  be  our 
first  sign  of  what  this 
FCC  decision  is  going 
to  do  to  the  valuations 
of  newspaper,  radio 
and  TV.” 

One  likely  outcome  is 
higher  prices,  he  added: 
“You  can’t  help  but  think 
this  is  going  to  make 


multiples  go  up,  and 
make  the  entry  for 
newspapers  a  little  more 
costly.” 

The  newspaper 
industry  —  at  least,  that 
part  of  the  newspaper 
industry’  that  has  chafed 
under  the  cross-owner- 
ship  ban  since  it  was 
imposed  in  1975  —  got 
virtually  eveiything  it 
wanted  when  the  FCC 
voted  3-2  along  partisan 
lines  last  week  to  permit 
common  ownership  of 
papers  and  broadcast 
stations  in  all  but  the 


smallest  markets.  “To 
have  access  to  85%  of 
the  markets  is  not  bad,” 
said  Newspaper 
Association  of  America 
(NAA)  President  and 
CEO  John  F.  Sturm. 

The  actual  FCC 
regulations  on  cross¬ 
ownership  have  not 
yet  been  released,  but 
based  on  analyses  by 
NAA  and  others,  here’s 
how  the  buying  combi¬ 
nations  shape  up  for 
newspapers: 

•  In  about  70  large 
markets  with  nine  TV 
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FCC  chief  Michael  Powell  is  flanked  by  a  suddenly  skeptical  Sen.  John  McCain 
and  FCC  Commissioner  Michael  Copps,  right,  a  longtime  critic  of  deregulation 


stations  or 
more,  newspa¬ 
pers  can  own  a 
TV  duopoly 
(two  stations) 
plus  as  many 
as  four  radio 
stations. 

•  In  109 
markets  with 
between  four 
and  eight  TV 
stations,  a 
newspaper  can 
own  one  TV 
properly  and 
half  the  radio 
limit  for  that 
market. 

Example:  three 
radio  stations,  if 
the  market’s  common 
ownership  limit  is  six. 

•  In  31  small  markets 
with  three  or  fewer  TV 
stations,  cross-owner- 
ship  is  not  permitted, 
except  by  getting  a 
waiver  from  the  FCC. 

Newspaper  e.xecutives 
immediately  complained 
that  it  is  these  smaller 
markets  that  could 
benefit  most  from  the 
news  combinations  of 


newspaper  and  broad¬ 
cast.  “We  just  couldn’t 
get  them  to  see  that,” 
said  MediaNews  Group 
CEO  William  Dean 
Singleton,  whose  chain 
announced  last  week 
that  its  Fairbanks 


(Alaska)  Daily  Navs- 
Miner  is  likely  to  exer¬ 
cise  its  option  —  taken 
out  three  years  ago  in 
anticipation  of  a  repeal 
of  cross-ownership 
restrictions  —  to  buy 
KTVF-TV’,  a  NBC 
affiliate  in  Fairbanks 
owned  by  Clear  Channel 
Communications  Inc. 

Some  political  leaders, 
how'ever,  are  determined 
to  rain  on  the  industry’s 
parade  — 
spurred  perhaps 
by  the  surpris¬ 
ing  interest  in 
the  issue  among 
the  public, 
which  flooded 
the  FCC  with 
750,000 
messages 
mostly  opposing 
media  deregula¬ 
tion.  “People  are 
up  in  arms,” 

Sen.  Barbara 
Boxer  (D-Calif.) 
told  the  com¬ 
missioners  at  a 
Senate  Commerce 
Committee  hearing  last 
Wednesday.  “I  hope  to 
overturn  what  you  did ... 
It  is  your  Job  to  repre¬ 
sent  the  people,  not  the 
big  special  interests.” 

The  FCC’s  decision 


prompted  a  vigorous 
reaction  on  Capitol  Hill, 
where  members  of  both 
parties  said  they  would 
try  to  override  all  or 
parts  of  the  FCC’s 
decision.  The  ferment 
on  the  Hill  put  newspa¬ 
per  lobbyists  on  high 
alert.  “We  will  work 
assiduously  to  keep  any 
legislative  vehicle  in 
either  house  (of 
Congress)  clear  of  an 
anti-newspaper  cross¬ 
ownership  provision,” 
Sturm  said. 

But  even  Sen.  John 
McCain  (R-Ariz.)  said 
the  ruling  had  changed 
his  thinking.  “I  have  a 
long  voting  record  in 
support  of  deregulation," 
McCain  said.  “But  the 
business  of  media  own¬ 
ership,  which  can  have 
such  an  immense  effect 
on  the  nature  and  quali¬ 
ty  of  our  democracy,  is 
too  important  to  be 
dealt  with  so  categori¬ 
cally.”  He  said  he  would 
seek  legislation  to 
ensure  the  FCC  could 
re-regulate,  as  well  as 
deregulate. 

FCC  Chairman 
Michael  Powell,  a 
Republican,  defended 
the  media  rules 


as  “modest.” 

Most  of 
the  senatorial 
wrath  was 
reserved  for 
the  FCC  deci¬ 
sion  to  allow 
networks  to 
own  as  many 
stations  as 
can  reach 
45%  of  the 
nation’s 
households. 
Congress  had 
set  the  previ¬ 
ous  limit  at 
35%.  McCain 
said  he  would 
allow'  the 
committee  to 
vote  on  a  bill  by  Sen. 
Ted  Stevens  (R- Alaska) 
to  roll  back  broadcast 
network  size,  and  Sen. 
BvTon  Dorgan  (D-N.D.) 
said  he  would  seek  to 
amend  that  bill  with  a 
measure  of  his  own  to 
re-impose  the  ban 
on  same-market 
common  ownership 
of  new'spapers  and 
broadcast. 

Dorgan  was  not 
alone  in  emphasizing 
dismay  at  the  agency  ’s 
newspaper-broadcast 
decision.  Sen.  Kay 
Bailey  Hutchison 
(R-Texas)  sketched 
the  ownership  situation 
in  Atlanta,  where  Cox 
Enterprises  holds  five 
radio  stations  and  a  TV 
station  in  addition  to 
the  dominant  daily. 

The  Atlanta  Journal- 
Constitution.  “I  think 
that  is  an  alarming 
amount  of  concentra¬ 
tion,”  Hutchison  said. 
She  also  pointed  to 
Dallas,  where  Belo 
Corp.  owns  The  Dallas 
Morning  Next'S  and  a 
TV  station.  “I  don’t 
want  to  see  other 
cities  get  into  that  con¬ 
centration,”  Hutchison 
said.  11 


Singleton  may  have  made  the  first 
move,  but  Freedom  is  another  word 
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March  FAS-FAX.  At 
The  Washington  Post, 
for  instance,  papers 
sold  for  less  than 
50%  of  the  base 
price  represented 
6.9%  of  total 
weekday  circulation. 
The  Atlanta  Journal- 
Constitution  sold 
5.8%  of  its  weekday 
copies  at  less  than 
50%. 

—  LUCIA  MOSES 

TULSA  WORLD 
FACES  LAWSUIT 

A  102-year-old 
survivor  of  the 
1921  race  riot  in 
Tulsa,  Ok.,  is  suing 
the  Tulsa  World  and 
the  family  of  the 
deceased  publisher 
of  the  old  Tulsa  Tri¬ 
bune.  The  federal 
lawsuit  filed  in 
Kansas  City,  Mo., 
claims  a  story  and 
editorial  in  the  Tri¬ 
bune,  which  folded 
in  1992,  sparked 
the  riot. 

No  copy  has  ever 
been  found  of  the 
long-rumored  1921 
Tribune  editorial 
supposedly  head¬ 
lined  “To  Lynch  Ne¬ 
gro  Tonight.”  Jenkin 
Lloyd  Jones  Sr.,  a 
son  of  then-Publisher 
Richard  Lloyd  Jones 
Sr.,  said  of  the  law¬ 
suit  in  a  telephone 
interview:  “I’m 
astonished  that  this 
suit  was  filed.” 

Tulsa  World 
attorney  Schaad 
Titus  similarly 
dismissed  the  suit 
filed  by  attorney  Jim 
Lloyd  on  behalf  of 
Rosella  Carter,  102, 
and  her  son,  James 
Dale  Carter,  84. 

—  MARK  FITZGERALD 
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PENNSYLVANIA , • 

Amandja  Bennett 

Amanda  Bennett,  50,  has  been  named 
executive  editor  of  The  Philadelphia 
Inquirer.  Currently  the  editor  of  the  Lex¬ 
ington  (Ky.)  Herald-Leader,  she  replaces 
Walker  Lundy  on  June  23.  Bennett  has  head¬ 
ed  the  Herald-Leader  newsroom  since 
2001;  previously,  she  spent  23  years  as  a 
reporter  and  bureau  chief  at  The  Wall 
Street  Journal.  As  the  Journals  Atlanta  bureau  chief,  she  was 
part  of  a  1997  Pulizer  Prize-winning  team,  As  managing 
editor/enterprise  at  The  (Portland)  Oregonian,  she  led  a  team 
of  reporters  that  won  the  2001  Pulitzer  Prize  for  public  service. 


Nancy  Block 

^  ^  is  the  new  classi- 

fled  advertising 
manager  for  the 
Pittsburgh  Post- 
Gazette.  Block  was  previously 
the  classified  advertising  man¬ 
ager  of  the  Toledo  (Ohio)  Blade. 

COLORADO 

John  Aloysius  Farrell  to  Washington  bureau 
chief  of  The  Denver  Post.  Previously,  he 
was  a  senior  Washington  correspondent 
for  The  Boston  Globe. 

MAINE 

Steve  Harris  to  news  editor  of  The  Weekly 
Packet  in  Blue  Hill.  Harris  had  worked  as 
a  copy  editor,  reporter  and  columnist  for 
the  former  Rochester  (N.H.)  Courier.  He 
replaces  Bette  Britt,  who  retired  from  her 
lull-time  position  to  work  as  a  freelance 


writer  and  photographer  with  the  paper. 

MASSACHUSETTS 
Peter  Costa  has  been  named  editor  of 
the  Westford  Eagle.  Costa  previously  was 
a  senior  editor  with  United  Press 
International  in  New  York  City,  and 
worked  for  The  Salem  Evening  News, 

The  Patriot  Ledger  of  Quincy,  and 
The  Times  of  Pawtucket,  R.I. 

Anna  Chinappi  is  the  new  managing  editor 
of  The  Herald  News  of  Fall  River.  She  had 
worked  for  the  Milford  (Mass.)  Daily 
News,  the  Taunton  (Mass.)  Daily  Gazette, 
and  The  Call  of  Woonsocket,  R.I.,  where 
she  was  managing  editor. 

Scott  Barett  to  sports  editor  of  three  week¬ 
lies;  The  Beacon  of  Maynard,  the  Westford 
Eagle  and  the  Chelmsford  Independent. 

NEW  HAMPSHIRE 
Bart  Bachman  has  been  named  assistant 
editor  of  The  Conway  Daily  Sun.  A  mem¬ 
ber  of  the  Sun  staff  for  10  years,  Bachman 
most  recently  served  as  the  newspaper’s 
community  editor.  Replacing  him  is  Guy 


PENNSYLVANIA 

Dale  Larson 

has  been  named 
publisher  of  the 
Bucks  County 
Courier  Times. 
Larson  will  replace  Arthur  E. 
Mayhew,  who  retires  on  July  1. 
Larson  is  currently  editor  of  The 
Business  Journal  in  Milwaukee, 
Wis.  Previously,  he  was  the 
general  manager  of  The  Gazette 
in  Cedar  Rapids,  Iowa. 

Priel,  most  recently  the  assistant  manag¬ 
ing  editor  of  The  Gardner  (Mass.)  News. 
Joshua  Spalding  is  the  new  sports  editor  for 
two  weeklies:  the  Carroll  County  Inde¬ 
pendent  of  Center  Ossipee,  and  the  Gran¬ 
ite  State  News  of  Wolfeboro. 

NEW  YORK 

Dean  Chang  to  metropolitan  editor  at  the 
Daily  News.  Chang,  the  Manhattan  new- 
paper’s  former  city  editor,  replaces  Dick 
Belsky.  Chang  has  worked  for  the  Daily 
News  for  nearly  13  years,  also  serving  as 
a  deputy  metro  editor  during  the  Abner 
Louima  and  Amadou  Diallo  incidents 
and  trials.  Replacing  Chang  as  city  editor 
is  Jere  Hester,  the  Daily  News'  former  night 
city  editor.  Hester  joined  the  newspaper 
as  a  staff  reporter  in  1992.  He  was  named 
assistant  city  editor  in  1997,  and  became 
night  city  editor  in  2000. 

NEW  YORK 

Dick  Belsl^ 

to  managing  edi¬ 
tor  for  features 
at  the  Daily 
News.  Belsky  was 
named  city  editor  of  the  New 
York  Post  in  1976  and  in  1988- 
89  became  its  metropolitan 
editor.  He  then  moved  to  Star 
Magazine,  where  he  was  news 
editor  for  the  next  decade.  He 
joined  the  Daily  News  in  2001. 
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Legislative  bickering  kept  California’s  Sunshine  Amendment 
off  the  ballot  last  year.  We  can’t  let  it  happen  again 


IN  REFERENDA-HAPPY  CALIFORNIA, 
voters  are  frequently  called  upon 
to  decide  public  policj-  questions 
momentous  and  mundane,  from 
the  fate  of  bilingual  education  in  schools 
to  the  floating  of  bonds  for  the  local 
library.  Judging  by  the  proposals  filed 
with  the  state  attorney  general’s  office, 
the  ballot  for  the  next  statewide  election 
in  March  2004  promises  the  same  mix 
of  the  serious  and  the,  um,  authentically 
Californian.  Among  the  initiatives  seeking 
a  ballot  spot  is  a  proposal  to  ban  the 
“cruel  and  inhumane  con¬ 
finement”  of  gestating  pigs. 

One  proposition  that 
desen  es  to  be  on  the  ballot 
is  SCA  1,  the  Constitutional 
Sunshine  Amendment, 
which  would  at  last  en¬ 
shrine  a  fundamental  right 
to  open  government  in 
California's  constitution. 

SCA  1  declares  a  princi¬ 
ple  too  often  fudged  or  forgotten 
in  California  these  days:  “The  people 
have  the  right  of  access  to  information 
concerning  the  conduct  of  the  pieople’s 
business,  and.  therefore,  the  meetings  of 
public  bodies  and  the  writings  of  public 
officials  and  agencies  shall  be  open  to 
public  scrutiny.”  The  amendment  also 
offers  clear  instruction  for  politicians, 
judges  and  bureaucrats:  Any  open 
government  law  or  court  ruling  “shall  be 
broadly  construed  if  it  furthers  the 
people’s  right  of  access,  and  narrowly 
construed  if  it  limits  the  right  of  access.” 

The  amendment  was  crafted  by  the 
California  Newspaper  Publishers  Associa¬ 
tion  (CNPA)  and  the  California  First 


Amendment  Coalition  (CFAC),  and  it  is 
sponsored  by  the  most  powerful  man  in 
the  Legislature,  Senate  President  pro  Tern 
John  Burton,  a  San  Francisco  Democrat. 

This  is  their  second  tiy-  at  getting  a 
Sunshine  amendment  on  the  ballot.  The 
previous  attempt  died  in  the  statehouse 
last  summer,  a  victim  of  stubborn  opposi¬ 
tion  by  law'  enforcement,  municipal  and 
countv'  government  associations  —  and 
legislators  distracted  by  partisan  bicker¬ 
ing.  This  time  around.  CNPA  and  CFAC 
swallowed  hard  and  included  language 

that  mollifies  those  inter¬ 
ests.  SCA  1  is  endorsed  by 
the  state  attorney  general, 
the  League  of  California 
Cities  and  a  host  of  news¬ 
paper  and  press-freedom 
organizations  that  realize 
establishing  a  constitu¬ 
tional  principle  is  vital. 

California  certainly 
needs  this  constitutional 
lodestar.  More  than  five  years  ago,  a  leg¬ 
islative  task  force  concluded  that  the  state 
public  records  law  had  degenerated  into  a 
hodgejxxlgc.  And  the  state  now  has  a 
governor.  Gray  Davis,  who  seems  always 
to  opt  for  secreev'  over  open  government. 
Just  last  month,  he  seriously  proposed 
eliminating  the  requirement  that  city 
councils  and  other  local  bodies  post  an 
agenda  in  advance  of  a  regular  meeting. 

SCA  1  would  change  the  atmosphere  of 
California  government,  replacing  a  toler¬ 
ance  for  the  smog  of  furtive  proceedings 
with  a  demand  for  sunshine  whenever  the 
pieople’s  business  is  done.  State  legislators 
should  act  quickly  to  ensure  the  Sunshine 
Amendment  is  on  the  ballot  next  March. 


The  amendment 
would  enshrine 
a  right  to  open 
government 
in  California’s 
constitution. 
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In  Military  Wards, 
Questions  and  Fears 
From  the  Wounded 


BY  JOE  STRUPP 


It’s  been  a  rough  spring  for  newspaper 
editors  and  reporters.  Ethical  scandals 
great  and  small  have  soiled  newsrooms 
from  coast  to  coast.  Everyone  knows 
about  the  profound  deceits  of  Jayson  Blair 
at  The  New  York  Times,  and  the  “Writergate” 
controversy  involving  Rick  Bragg,  which  led  to  the 
departure  of  the  two  top  editors  at  the  paper. 
Other  misdeeds  have  ranged  from  two  reporters 
at  The  Salt  Lake  Tribune  selling  information  to 
The  National  Enquirer  ('and  failing  to  tell  editors), 
to  a  food  writer  for  The  Hartford  Courant  fired  for 
plagiarizing  recipes. 

Are  newspaper  standards  going  to  pot?  What  is 
the  root  of  the  current  epidemic  of  ethical  errors? 
How  much  does  competing  with  new  Internet  and 
cable  news  outlets  have  to  do  with  it?  And  what 
can  be  done  to  save  face,  change  policies,  and  root 
out  possible  wrongdoers? 

For  numerous  stories  since  the  Jayson  Blair  controversy 
broke,  E^P  has  interviewed  current  editors,  publishers,  and 
media  experts  to  learn  their  views,  and,  in  many  cases,  what 
steps  they  are  taking  to  prevent  scandals  at  their  own  papers. 
For  a  longer  and  deeper  perspective,  we  spoke  during  the  past 


PROSECUTOR  IS  FAULTED 


By  JAYSON  BLAIR 
BETHESDA,  Md.,  April  18  — 
Lance  CpI.  James  Klingel  of  the  Ma¬ 
rines  finds  himself  lost  in  thought 
these  days  when  he  is  not  struggling 
with  the  physical  pain,  his  mind  wan¬ 
dering  from  images  of  his  girlfriend 
back  in  Ohio  to  the  sight  of  an  explod¬ 
ing  fireball  to  the  sounds  of  twisting 
metal. 

Often,  Corporal  Klingel  says,  he  Is 


Suspect  stopped  Talking  Upon 
Entering  Federal  Custody, 
Investigators  Complain 


By  JAYSON  BLAIR 
ROCKVILLE,  Md  ,  Oct.  29  —  Slate 
and  federal  mvestigaiors  said  today 
that  John  Muhammad  had  been  talk¬ 
ing  to  them  for  more  than  an  hour  on 
the  day  of  his  arrest  in  the  sniper 
shootings,  explaining  the  roots  of  his 
anger,  when  the  United  States  attor¬ 
ney  for  Maryland  told  them  to  de¬ 
liver  him  to  Baltimore  to  face  fed¬ 
eral  weapons  charges  and  forcing 
them  to  end  their  interrogation. 

The  investigators  said  an  F  B  I. 

and  detective  had 
rapport  with  Mr. 


Teenager’s  Role  Tangles  Case 
Against  Older  Sniper  Suspect 


Three 

examples  of 
Jayson  Blair's 
front-page 
fabrications. 


By  JAYSON  BLAIR 


CENTREVILLE.  Va..  Dec.  19  —  In 
the  nearly  two  months  since  the  snip¬ 
er  attacks  in  the  Washington  area 
ended  with  the  arrests  of  John  Mu¬ 
hammad  and  his  teenage  protege 
Lee  Malvo.  investigators  say  they 
have  made  one  striking  conclusion: 
All  the  evidence  they  have  points  to 
Mr.  Malvo  as  the  triggerman.  Little 
if  any  indicates  Mr.  Muhammad 
fired  a  shot. 


only  the  latest  that  has  occurred 
since  the  long,  terrifying  weeks  of  the 
attacks.  Investigators  said  they  were 
looking  for  a  white  van;  the  men 
were  found  in  a  1990  blue  Chevrolet 
Caprice.  Experts  said  the  assailant 
would  probably  turn  out  to  be  a 
white  gunman;  Mr.  Muhammad  and 
Mr.  Malvo  are  black.  Since  the  at¬ 
tacker  outfoxed  so  many  investiga¬ 
tors  and  attacked  with  such  cool  pre- 
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Howell  Raines  was  brought  down  by 

the  controversies  surrounding  the  work  habits 

of  Jayson  Blair  (left)  and  Rick  Bragg 

,jU  Thirteen famed  journalists 
discuss  the  roots  of  today’s 
ethics  crisis  —  and  suggest  a 
few  solutions  for  the  future 

MENTS 


two  weeks  with  some  of  the  legends  of  20th-eentury  newspaper 
journalism.  You  know  the  names  —  Bradlee,  Breslin,  Chandler, 
Neuharth,  Halberstam  and  all  the  rest.  What  follows  is  a 
distillation  of  w'hat  they  told  us,  in  separate  telephone  inter¬ 
views,  in  response  to  several  specific  questions.  We  believe  their 
remarks,  which  were  edited  for  space,  provide  much-needed 
,  context  for  the  current  debate,  and  hard-earned  wisdom  looking 
;  to  the  future. 


#  %  Ethics  are  worse  than  ever  — 
"  or  are  they? 


BRESLIN:  “The  past  is  filled  with  people  running  photos  of  wrestlers 
f  in  the  sports  section  in  exchange  for  money.  I  don't  think  the  busi- 
d  ?  ness  has  changed  at  all.” 

2  < 

Vt  ROBERTS:  “It  is  less  of  a  problem  than  20  years  ago.  A  lot  of 
« <  newspapers  are  cutting  corners,  but  the  standards  in  the  business 
X  z  have  improved.  ...  I  don’t  think  anything  Rick  Bragg  did  was  an 
;  =  ethical  lapse.  I  think  the  whole  thing  was  because  it  occurred 
5  J  in  the  w'ake  of  Javson  Blair.  If  it  had  occurred  two  or  three  months 
i  before,  I  don’t  think  it  would  have  prompted  even  a  hiccup.” 

l:  BRADLEE:  “I  w'ould  say  ethics  today  are  higher,  much  higher. 
5  «  Compared  to  American  business,  our  ethics  are  fantastically  high. 

1  S  In  the  past,  you’d  get  your  ass  thrown  out  of  the  paper  on  day  one 
I*  for  this  [Blair-like  errors].  In  my  day,  there  weren’t  as  many 
*  X  alternatives  to  getting  bagged.” 

ai  K 
H  * 

U  KOVACH:  “If  this  [Blair  scandal]  had  happened  20  years  ago, 
s  ?  we  would  not  have  heard  about  it.  We  heard  about  Janet  Cooke  be- 

2  S  cause  of  a  Pulitzer  Prize,  but  there  were  not  20  media  writers  writ- 


Cast  of  Characters 


BEN  BAGDIKIAN  .  who  became  a  professional  newsman 
in  1941,  is  widely  known  as  the  “dean  of  American  media 
crifics."  His  classic  book  “The' Media  Monopoly”  (1983) 
warned  of  the  dangers  of  deregulation. 

BEN  BRADLEE  was  executive  editor  of  The  Washington  Post 
from  1968  to  1991,  through  many  years  of  glory  (Watergate 
coverage  and  printing  the  Pentagon  Papers),  as  well  as 
some  infamy  (the  Janet  Cooke  scandal). 

JIMMY  BRESLIN  has  been  a  columnist  for  New  York  City 
newspapers  for  much  of  the  past  four  decades,  and  won 
a  Pulitzer  Prize  for  distinguished  commentary  in  1986. 

He  currently  writes  for  Newsday,  in  Melville.  N.Y 

OTIS  CHANDLER.  like  his  father  and  grandfather,  served  as 
publisher  of  the  Los  Angeles  Times  (from  1960  to  1980)  and 
is  widely  credited  with  helping  to  turn  it  into  one  of  the  top 
newspapers  in  the  country. 

GEORGIE  ANNE  GEYER,  a  famed  foreign  correspondent 
for  the  Chicago  Daily  Hews  from  1959  to  1975,  now  writes 
a  column  syndicated  in  more  than  one  hundred  newspapers 
and  is  the  author  of  seven  books. 

DAVID  HALBERSTAM  won  a  Pulitzer  Prize  in  1964  for 
his  reporting  from  Vietnam  for  The  New  York  Times.  He 
has  written  numerous  bestselling  books.  His  latest  is 
“The  Teammates.” 

MARVIN  KALB  spent  30  years  as  a  top  correspondent  for 
CBS  and  NBC  News,  and  is  now  senior  fellow  at  the  Joan 
Shorenstein  Center  on  the  Press.  Politics,  and  Public  Policy 
at  Harvard  University.  \ 

BILL  KDVACH  spent  20  years  at  The  New  York  Times, 
and  was  editor  of  The  Atlanta  Journal-Constitution  from 
1986  to  1989.  He  is  the  founding  director  of  the  Committee 
of  Concerned  Journalists. 

ALLEN  H.  NEUHARTH  served  as  CEO  of  the  Gannett  Co. 
from  1973  to  1989,  started  USA  Today  in  1982.  and  founded 
The  Freedom  Forum  in  1986.  He  still  writes  a  column 
for  USA  Today. 

GENEVA  DVERHDLSER  served  as  editor  of  The  Des 
Moines  Register  from  1988  to  1995.  when  she  became 
The  Washington  Post’s  ombudsman.  She  currently  writes  a 
column  for  the  Poynter  Institute  Web  site.  www.Poynter.org. 

EUGENE  L.  RDBERTS  joined  the  staff  of  The  New  York 
Times  in  1965.  He  became  editor  of  The  Philadelphia  < 
Inquirer  in  1972  and  led  it  to  17  Pulitzer  Prizes.  He  returned  ' 
to  the  Times  as  managing  editor  in  1994.  retiring  in  1998. 

DRVILLE  SCHELL  is  the  dean  of  the  Graduate  School  of  ' 
Journalism  of  the  University  of  California  at  Berkeley  and  the 
author  of  14  books,  nine  of  them  on  China.  He  is  a  frequent 
contributor  to  magazines  and  newspaper  op-ed  pages. 

TDM  WICKER  covered  politics  and  national  affairs  for  The 
New  York  Times  for  more  than  30  years,  and  wrote  an  op-ed 
column  for  the  newspaper  from  1966  to  1991.  He  has  written 
more  than  15  books,  both  nonfiction  and  novels. 
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Countdown  to  the 
2003  Tour  dc  France: 

^7  days 


From  the  race's  prologue  in  Paris, 
through  the  Tour's  20  stages,  following 
the  same  routes  as  in  1903,  the  cyclists 
will  complete  a  total  distance  of 
3,350  kms. 


Are  you  ready  to  celebrate  the 
Tour  de  France's  100th  anniversary? 

Will  Lance  Armstrong  ride  to  his  fifth 
consecutive  Tour  de  France  victory? 


Stage  by  stage,  you  can  count  on 

Affence  Fr?*ri  e-P^e«iat* 

to  bring  you  the  most  complete  coverage. 


Animated  Flash  Graphics 

-  News  in  real-time 

-  Cyclist  &  Team  profiles 

-  Live  results  ^ 

i 

Comprehensive  Coverage 

-  Text  I 

-  Photos  j 

-  Traditional  Graphics  | 

I 


Offer  available  for  Newspapers,  Magazines,  TV, 
Websites  and  Telecommunications  companies. 


afp-us@afp.com  1  212.735.9250 


ing  every  day.  There 
were  things  going  on 
in  the  past  —  such  as 
reporters  writing 
speeches  for 
politicians  they 
covered  and  taking 
bribes  from  lobbyists 
—  but  people  back 
then  were  quietly 
moved  out  or  they  left 
on  their  own.  There 
was  no  public  display.” 


“Since  the 
Watergate 
generation 
of  journal¬ 
ists  moved  into  the 
editing  process, 
the  standards  have 
been  loosened.” 


OVERHOLSER;  “We  now 

know  more  about 
ethical  problems,  but 
that  doesn't  mean  it  happens  more  often 
In  the  past,  you  could  not  go  online  and 
see  what  was  happening  everywhere  else 


— ALLEN  H.NEUIURTH 


there  is  pressure  in 
the  publicly-traded 
companies  to  keep 
profits  higher  than 
the  previous 
standards.  The  larger 
the  size  of  newspa¬ 
pers,  the  less  commu¬ 
nication  between 
divisions  there  tends 
to  be.” 


ROBERTS:  “The  big 
problem  is  not  the 
standards  of  editors, 
it  is  the  standards  of 
newspaper  owner¬ 
ship.  It  has  gotten  concentrated  in  fewer 
hands  and  they  seek  to  get  the  profit- 
margin  higher.” 


HALBERSTAM:  “I  think  the  acceptance 
of  buddy-buddy  relationships  [between 
sources  and  reporters]  in  the  past 
was  worse.” 


KOVACH:  “The  important  thing  is  to  make 
sure  the  ownership  understands  the  value 
of  a  news  organization  with  integrity.” 


BAGDIKIAN;  “Fifty’  years  ago,  what 
Jayson  Blair  did  was  very  common.  The 
standards  .50  years  ago  were  much  low'er 
than  today.  Training  and  competency 
have  increased  tremendously.” 

NEUHARTH:  “This  is  not  something  new. 
But  since  the  Watergate  generation  of 
journalists  moved  into  the  editing 
process,  the  standards  have  been 
loosened.  A  generation  of  cynics  or 
potential  cynics  came  in  with  a 
Woodward-Bernstein  complex.” 


Do  problems  start 
at  the  top? 


HALBERSTAM:  “The  industry'  as  a  w'hole 
is  in  trouble  because  people  at  the  top  are 
taking  out  too  much  money  and  driv'ing 
the  profits  up.  The  perception  is  that  the 
real  customers  are  not  those  w'ho  read  the 
paper  but  those  w  ho  buy  the  stock.  It 
damages  the  profession.” 

OVERHOLSER:  “Some  of  this  is  about 
resource  pressure.  These  days,  profit 
pressures  have  made  a  difference  at  some 
papers.  Copy  desks  are  overloaded  and 
there  is  not  enough  time.  More  reporters 
are  having  to  report  by  phone.” 

BAGDIKIAN:  “Daily  newspapers  are  often 
a  part  of  a  large  media  conglomerate,  and 


What’s  wrong 
in  the  newsroom? 


BRESLIN:  “You  still  walk,  you  climb  stairs 
and  all  the  stories  are  at  the  top  of  the 
stairs.  You  get  into  trouble  when  you  get 
there  using  an  elevator.  They  [reporters] 
don’t  climb  the  stairs  anymore,  they  don’t 
understand  the  shoe-leather,  they  don’t 
teach  that  in  their  high-class  schools. 

They  are  highly  trained  people  who  sit  in 
their  offices  and  write  term  papers.  They 
won’t  sully  theni.selves  going  to  a  greasy 
housing  project  or  stand  out  in  the  rain 
for  a  few’  hours.” 

SCHELL:  “We’ve  seen  a  little  bit  of  what 
happened  in  the  corporate  world  with 
Enron  —  the  attitude  of  ‘w’hatevcr  it 
takes.’  The  journalism  world  has  been 
inundated  with  that  —  do  whatever  you 
have  to,  to  get  ahead. ...  Editors  are  look¬ 
ing  for  hungry  reporters,  but  that  can  be 
dangerous.” 

KALB:  “There  is  a  loosening  of  standards 
that  has  accumulated  over  the  years.  It  is 
a  problem  that  will  be  around  for  a  while. 
It  is  a  largely  societal  problem  manifest  in 
journalism  in  different  w'ays.  Standards 
throughout  society  are  changing.” 

KOVACH:  “The  combination  of  the 
economics  of  journalism  with  the 
technological  {continued  on  page  21} 
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Thousands  of  papers  sold  and  appraised  since  1923 
Confidential  appraisals  for  estate,  ESOP,  bank,  stock,  assets. 

John  Crihh  •  Jim  Hicks 
Tom  Karavakis  •  Gary  Greene 


Pul>llcatk>n  Brok«rag«  A  Appraisal 

104  East  Main,  Suite  402,  Bozeman,  MT  .S97I5  •  (406)  586-6621  •  FAX  406-586-6774 


CRIBB 

&  ASSOCIATES 


LOOKING  FOR  A  CLEAR-HEADED, 

practical  and  philosophical  astrology  column? 
Planet  Waves  by  Eric  Francis,  seven  years 
running,  www.planetwaves.net 


EDUCATION 


JUST  THE  FACTS 

That's  all  we  give  you  at  The  Heritage 
Foundation’s  Computer  Assisted-Reporting 
and  Research  (CARR)  program  because,  as 
a  journalist,  that's  all  you  want. 

Our  1-  and  2-  day  CARR  boot  camps  train 
you  to  dig  the  news  out  of  databases  from 
agencies  like  the  Census  Bureau,  IRS  and 
DOJciand  where  to  find  databases  on  the 
Internet  and  elsewhere. 

Since  2000,  we've  worked  with  journalists 
from  the  AP.  ABC.  Cox  Newspapers,  Houston 
Chronicle,  The  Washington  Times,  York 
Daily  Record  and  many  more,  with  great  re¬ 
sults. 

Just  ask  the  York  Daily  Record.  After  we 
helped  them  with  a  story  on  criminal  sen¬ 
tencing  bias,  the  72,0(X)  daily  won  a  major 
award  from  the  Pennsylvania  Bar  Association. 
For  more  information,  contact  Mark 
Tapscott  at  mark.tapscott@heritage.org 
or  visit  online  at: 

www.heritage.org/Press/carr/index.cfm 


MOVIE  REVIEWS 


MOVIE  REVIEWS  with  photos.  Video  Guide, 
Star  Interviews,  Book  &  Music  Reviews. 
Low  weekly  rates.  Cineman  Syndicate: 
(914)  967-5353  cineman@frontiernet.net 


PUZZLES 


PUZZLE  FEATURES  SYNDICATE 

The  Finest  in  Daily  and  Sunday  Crosswords 
Call  (800)  2924308/1909)  929-1169 


-ANNOUNCEMENTS- 


BUSINESS  OPPORTUNITIES 


PUBLISHING  OPPORTUNITY 
Great  for  current  publishers  to  add-on  or  for 
ad  sales  reps  who  want  to  move  up.  Visit: 
www.PublithingOpportunity.com 
for  more  information  or  call  Allen  at: 
(800)941-9907.  ext.  11 

NEWSPAPER  APPRAISERS 


FREE  CONFIDENTIAL  APPRAISAL 
go  to  www.mediamergers.com 
W.B.  Grimes  &  Co..  (301)  253-5016 
Est.  1959-  thousands  sold  and  appraised 

KAMEN  &  CO  GROUP  SERVICES 

Appraisals,  Business  Plans  &  Brokering 
(516)  379-2797/  www.kamengroup.com 


NEWSPAPER  BROKERS 


MICHAEL  D.  LINDSEY 

www.publicationsforsale.com 
(307)  772-0003,  Fax  (307)  772-0004 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community 
Newspapers 

Check  ikur  references 
<2I4>  265-934N) 
Rickenhuchvr  \1cctia 

1S73I  Dcsci*  Dr..  Dallas.  IX  75225 
WWW  .rickcnbachcrmcdia.com 


America's  Leading  Brokers  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes  -  Pres  (301)  253-5016 
www.mediamergers.com 
Wren  Barnett,  South  (828)  749-6397 
John  Szefc,  Northeast/^idwest 
(845)  291-7367 

Stephen  Klinger,  Southwest/West 
(505)  524-0122 
Mike  Kreiter,  Plains/Central 
(913)  897-4790 
Bill  Eubank,  Southwest/South 
(832)  594-8263 
Mike  Bradley.  New  England 
(508)  563-2835 
www.mediamergers.com 

BOUTHO  MEDIA  SERVICE 
THOMAS  C.  BOUTHO 
"A  tradition  of  service  to 
community  newspapers" 

(580)  421-9600 
P.O.  Box  1985,  Ada.  OK  74821 
www.bolitho.com 

C.  BERKY  &  ASSOCIATES.  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)  3684352 
123  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 

GAUGER  MEDIA  SERVICE.  INC. 

Dave  Gauger-Valuations,  Sales,  Mergers 
P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560 

www.gaugermedia.com 

GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Appraisals,  Sales,  Acquisitions,  Mergers 
(661)  833-3834,  Fax  (661)  833-3845 
WWW.  media-broker,  com 


NEWSPAPER  BROKERS 


MEDIA  AMERICA  BROKERS 

The  Pinnacle,  Suite  500 
3455  Peachtree  Road,  NE 
Atlanta,  GA  30326-3236 
(404)  995-7088  Fax  (404)  995-7089 
Lon  W.  Williams 


NEWSPAPERS  FOR  SALE 


ESTABLISHED  (1967)  MEDICAL  Journal 

Worldwide  monthly  subscribers.  Debt-free. 
Opening  bid  $130,000.  For  sample  write 
P.O.Box  11 147,  Chicago  60611 

NORTH  TEXAS  WEEKLY,  good  dema 
graphics,  gross  with  printing  near  $300K, 
bargain  at  $175K.  Also  others.  Bill  Berger, 
Associated  Texas  Newspapers  (512) 
476-3950.  1801  Exposition.  Austin.  TX 
78703, 

SOUTH  EAST  MICHIGAN  metro/suburban 
weekly  group:  3  papers,  revenue  =  $600K. 
CITY  MAGAZINE  (KS):  well  established, 
beautifully  produced,  revenue  =  $400K. 

Call  (847)  356-7675  for  more  information 
or  visit  www.hebbardmedia.com 

Updated  Weekly-  Properties  for  Sale 
go  to  www.mediamergers.com 

W.B.  (jTimes  &  Co.-  Est.  1959 


PUBLICATIONS  FOR  SALE 


ILUNOIS  HOME  IMPROVEMENT 

Magazine;  Wellington,  Florida  weekly; 
Buffalo.  New  York  weekly;  Palm  Beach 
Travel  Magazine;  Tampa  Holisbc  Magazine. 
(516)  379-2797 

info@Kamengroup.eom 


-EQUIPMENTS  SUPPLIES- 


MAIIJIOOM 


BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Marhni/Rima/(^ipp 
Harris/Heidelberg/Hall 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax:  (256)  997-%56 


NEWSTEC,  INC 

Specializing  m  Inserters  and 
Post  Press  Controls  -  •  Installation 
•  Spare  Parts  •  Buy/Sell  used  Inserters 
Terry  Connors.  Vice  President  of  Sales 
Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
tconn331 7@aol.com 


NEWSRACKS 


Coin  Operated.  Free  Distribution  ' 
Wire  Plastic,  Wood,  Counter 
Floor,  &  Wall...We  Have  It  All 


Cal  Now  (800)243-3889 
Fu  (818)  704-5372 

NATIONAL  NEWSVEND 

7324  Grecnlwsii  Ivonue 
NN,CJl,  91605 


PRESSES 


4/U  1987  HARRIS  V-25  21.5x36  "  w/JF4 
folder  w/double  parallel  w/TQF-2  qtr  folder; 
all  cylinders  reconditioned  and  new  bearers 
in  2000:  Count-DVeyor;  Mosca  strapper; 
can  be  seen  running;  must  sell;  best  offer, 
call  John  Newman.  913638-1040 

PRESSES 

•  Goss  3:2  Folders  23  9/1 0".  22  3/4", 

22".  21  1/2".  21" 

•  New  or  Rebuild  Goss  R.T.P.  42"  +  45" 

•  (Boss  Y  columns  all  sizes 

•  Goss  Metro  Units 

•  Goss  Metro  Half  desks 

•  (Boss  Cosmo  Units 

•  Metro  13  sized  colored  deck 
Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax;  (323)  256-7607 

SELLING,  REBUILDING, 
CUSTOMIZING  and  INSTALLING 
newspaper  presses  since  1910 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 

For  a  complete  list  of  presses 

(913)  492-9050  or  (913)  492-6217 
www.inlandnews.com 

WEB  PRESSES  &  AUXILIARIES 

www.graphicmachinesales.com 
(815)  648461 1  or  fax  (815)  648-2856 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationvinde  TELEMARKETING 
"PRE-PAID  Experts" 

Horace  Southward/Eric  Southward 
(8(X))  9508475»www.metro-new$.com 
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-INDUSTRY  SERVICES-  ■  _ _ _ -HELP  WANTED- 


CIRCULATION  SERVICES 


NEWSPAPER  SUBSCRIPTION  SALES 

Starts  ‘Upgrades 'Stop-Savers  Verification 
John  Dinan 
(800)  650-7183 
www.Circulationlll.com 

NEWSPAPER 

TELESALES 

LEVIS 

(800)884-9511 

Email:  DickLevis@Telespherel.com 
or 

www.Telespherel  .com 

PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  7766397 

WWW.PROSTARTS.COM 

WESTPARK  DIRECT 
Intelligent  Circulation  Marketing 

www.westparkdirect.com 


COMPUTTR  SOFTWARE 


SOFTWARE  for  AR  displays,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301  www.fakebrains.com 


ILLUSTRATOR/GRAPHIC 

ARTIST 


“Save  Money!  Affordable  made-toorder 
graphics  and  illustrations  at 
www.dailynewsgraphics.com/ep 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Unsafe 
floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
45  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 
www.pressroomcleaners.com 


From  the 

newsrooms 

to  the 

PRESSROOMS 

to  the 

boardrooms  - 

no  one  covers  the 
newspaper  business  like 
Editor  &  Publisher 


visit  our  website  at 
www.editorandpiiblisher.com 


ADMINISTRATIVE 


EXECUTIVE  DIRECTOR 

Maryland  Delaware  DC  Press  Association,  a 
nonprofit  organization  with  160  daily  and 
weekly  newspaper  members,  seeks  an  Ex¬ 
ecutive  Director.  The  Director  works  closely 
with  the  board  of  directors;  manages  oper¬ 
ations  of  MDDC  and  its  for-profit  ad  sales 
subsidiary;  prepares  and  implements  financial 
plans,  including  annual  budget;  facilitates  the 
work  of  MDDC  committees;  coordinates  and 
participates  in  lobbying  activities;  oversees 
conventions,  contests,  workshops,  monthly 
newsletters  and  other  communications;  facili¬ 
tates  strategic  planning;  and  hires  and  devel¬ 
ops  staff. 

Applicants  should  have:  proven  leadership 
and  management  skills;  5  years  experience 
in  newspapers,  association  management  or 
related  fields;  excellent  written/oral  commu¬ 
nication  and  interpersonal  skills;  and  ability 
to  achieve  business-plan  objectives. 
Detailed  knowledge  of  newspaper  industry 
preferred.  Competitive  salary  and  benefits. 
Send  resume  by  July  15,  2003,  to: 

MDDC  Press  Association 
2191  Defense  Highway,  Suite  300 
Crofton,  MD  21 114-2487 
Or  E-mail:  search@mddcpress.com 
EOE 


ADVERTISING 


ADVERTISING  DIRECTOR 

Are  you  the  best  at  what  you  do?  If  so,  we 
have  an  opportunity  for  you.  The 
award-winning,  high-profile  Selma  (Alabama) 
Times-Journal  needs  an  advertising  director 
who  can  take  sales  to  the  next  level.  Excel¬ 
lent  salary  and  benefits.  Career  growth  op¬ 
portunities  with  a  progressive  company. 
Current  publisher  is  the  former  advertising 
director.  Send  your  resume  to: 

jesse.lindsey@selmatimes]Ournal.com 
or  CALL:  (334)  875-2115  Ext.  112. 

ADVERTISING  DIRECTOR 
Central  Florida  daily  in  growing  market 
seeks  Advertising  Director  with  demonstrat¬ 
ed  experience  in  competitive  environment. 
Apply  to  HR  Director,  The  News  Chief,  P.O. 
Box  1440,  Winter  Haven,  FL  33882,  or  apply 
online  to  publisher@newschief.com. 

KEY  ACCOUNTS  MANAGER 
We  need  a  sales  professional  to  develop  a 
new  classification  of  clients  for  our  47  daily 
newspaper  owners.  Strong  sales  presenta¬ 
tion  skills  and  ability  to  work  with  research 
to  propose  concepts  and  solutions  is  critical. 
Must  be  able  to  travel  up  to  two  weeks 
a  month.  Must  have  experience  selling  media 
at  a  high  level  with  clients  and  advertising 
agencies. 

Florida  Newspaper  Advertising  Network  is  a 
sales  and  service,  not  for  profit,  company 
owned  and  operated  by  all  of  Florida's  and 
South  Georgia's  daily  newspapers.  Our  mis¬ 
sion  is  to  sell  incremental  new  advertising  in 
our  member  newspapers  to  selected  adver¬ 
tisers. 

Please  send  your  resume  to: 

Florida  Newspaper  Advertising  Network 
Attn.  Bob  Berry 

633  North  Orange  Avenue  MP  601 
Orlando,  FL  32801 
Or  fax  to  (407)  4206102 


ADVERTISING 


Billings  Gazette: 

CLASSIFIED  ADVERTISING  MANAGER 

Montana's  premier  daily  newspaper,  Billings 
Gazette,  a  Lee  Enterprises  newspaper,  is 
seeking  a  charismatic  and  creative  individual 
to  lead  our  classified  team  in  growing 
market  share  and  delivering  results. 

The  successful  candidate  will  join  a 
dynamic,  success  driven  team  and  lead  the 
classified  sales  efforts  for  the  daily  newspa¬ 
per,  onJine  products  and  our  weekly  TMC. 

Our  manager  must  be  adept  at  assessing 
and  responding  creatively  to  the  needs  of 
our  customers.  Our  manager  must  meet 
the  demands  of  a  competitive  marketplace, 
while  helping  to  ensure  the  long-term  stability 
and  profitability  of  our  communications 
company.  Our  manager  must  also  have  an 
eye  for  identifying  and  developing  talent. 

We  want  a  person  with  a  track  record  of  ad¬ 
vertising  revenue  success,  5  years  manage¬ 
ment  experience,  knowledge  of  pricing 
strategyAactics  and  skilled  leadership  prac¬ 
tices. 

In  return  for  your  skills  and  experience  you'll 
receive  competitive  market  pay  including 
base  salary  and  bonuses,  stock  purchase 
plan  and  401(k).  Benefits  also  include, 
healthcare  (medical,  dental  and  vision)  cov¬ 
erage  and  paid  time  off. 

To  apply:  send  resume,  three  professional 
references,  and  salary  history  in  confidence 
to: 

Human  Resources  -  CAM 
Billings  Gazette 

P.O.  Box  36300,  Billings,  MT  59107 
BGHR@BillingsGazette.com 

Application  Deadline:  June  20,  2003 
Equal  Opportunity  Employer 


RETAIL  ADVERTISING  MANAGER 
Major  Northeast  daily  is  searching  for  a 
highly  motivated  leader  to  direct  our  national, 
retail  and  new  business  sales  efforts. 
The  primary  responsibilities  of  this  position 
include  developing  the  retail  sales  manage¬ 
ment  team,  maintaining  existing  relationships 
with  major  and  regional  advertisers, 
overseeing  all  advertising  accounts,  pro¬ 
moting  growth  of  the  existing  account  base, 
and  staff  development.  Candidates  should 
possess  a  successful  history  of  increasing 
ad  revenue  in  a  competitive  market,  excellent 
presentation  skills,  management  background 
and  extensive  advertising  sales 
skills.  Reports  to  advertising  director.  Send 
resume  and  salary  history  to: 

Box  3379,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


ADVERTISERS 

For  Space/material 
deadlines  call 
Michele  MacMahon  at 
646.654.5303 


ad\t:rtising 


COME  LIVE  IN  SUNNY  FLORIDA! 

The  Florida  Times-Union,  in  sunny  Jackson¬ 
ville,  Florida  along  the  majestic  St.  Johns 
river  and  warm  beaches,  is  searching  for  a 
dynamic  Classified  Outside  Sales  Manager. 
This  manager  will  work  with  a 
tremendously,  successful  outside  sales 
team  in  the  continued  building  of  the  real 
estate  category  of  business.  The  right  indi¬ 
vidual  must  have  excellent  communication, 
customer  service  and  coaching  skills  to 
complement  advertising  sales  experience. 
The  successful  candidate  will  work  in 
tandem  with  another  Classified  Outside 
Sales  Manager  who  is  responsible  for  auto¬ 
motive.  He/she  will  report  to  the  Classified 
Sales  Manager  and  analyze  real  estate  busi¬ 
ness,  marketing  expenditures  and  profiles 
to  determine  needs.  The  ideal  candidate  will 
possess  a  college  degree  or  equivalent  ex¬ 
perience  in  advertising  or  marketing.  Must 
be  a  team  player  with  proven  ability  to  de¬ 
velop,  train  and  motivate  sales  group.  Previ¬ 
ous  supervisory  and  newspaper  experience 
is  preferred  along  with  a  valid  driver's  license 
and  current  automobile  insurance. 
Ever  thought  about  moving  to  Florida? 
Here's  your  chance.  If  interested,  please 
send  cover  letter  and  resume  with  salary  re¬ 
quirements  to:  The  Florida  Times-Union, 
Attn:  Employment  Manager,  P.O.  Box  1949, 
Jacksonville,  FL  32231,  Fax  (904) 
3594695  or  E-mail  calexander@iax-tu.com. 

We  are  a  DRUG6REE  WORKPLACE 
EOE 


CIRCULATION 


CIRCULATION  ZONE  MANAGER 
The  Blade  in  Toledo,  OH  has  an  opening  for 
a  Home  Delivery  Zone  Manager.  Requires  a 
minimum  of  five  years  circulation  home  de¬ 
livery  experience,  or  equivalent.  Candidates 
must  possess  an  absolute  commitment  to 
customer  service  and  the  ability  to  work  In 
a  team  atmosphere. 

Excellent  compensation  package  and 
growth  opportunities.  Send  resume/cover 
letter  with  salary  history  to: 

The  Blade,  Attn:  Jim  Adkins 
541  N.  Superior  Street,  Toledo,  OH  43660 
Or  E-mail:  jadkins@toledoblade.com 

SINGLE  COPY  SALES  MANAGER 
The  Telegraph,  a  Knight  Ridder  newspaper 
located  in  Middle  Georgia,  has  an  opening 
for  a  Single  Copy  Sales  Manager.  This  posi¬ 
tion  will  be  responsible  for  increasing  market 
share  and  market  penetration  in  the  single 
copy  and  home  delivery  operations,  as 
well  as  meeting  volume,  expense  and  revenue 
goals.  The  ideal  candidate  must  be 
multhtask  oriented  and  fully  experienced  in 
single  copy  operations.  Five  years  of  circu¬ 
lation  and  sales  experience  is  required. 
Please  mail  cover  letter  and  resume  to: 

The  Telegraph 

120  Broadway,  Macon,  GA  31201 

Or  E-mail:  resume@macontel.com 
Or  fax:  (478)  7444498 

SUBSCRIPTION/MARKETING  MANAGER 
Small  publishing  company  seeks  self-starter 
to  handle  its  subscription  and  marketing 
functions.  This  is  a  hands-on  job.  Minimum 
3  years  in  publishing  required.  Knowledge 
of  Quickfill  program  helpful.  Company  located 
in  central  New  Jersey.  Send  resume  and 
salary  requirements.  Fax:  (908)  204-0697. 
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CIRCULATION 


Billings  Gazette:  CIRCULATION  MANAGER 

Billings,  Montana,  a  wonderful  city  under  the 
Big  Sky,  is  big  enough  to  offer  great  enter¬ 
tainment  and  recreation  and  still  small 
enough  to  offer  a  great  lifestyle! 

The  Billings  Gazette,  a  Lee  Enterprises 
newspaper,  is  a  successful  daily  paper  with 
a  Sunday  circulation  of  55,000  and  growing 
market  opportunities  in  a  thriving  economy. 
Circulation  growth  and  increased  market 
penetrahon  is  a  major  priority. 

We  are  looking  for  an  individual  to  lead  our 
circulation  department.  The  ideal  candidate 
will  have  single  copy,  home  delivery  and 
management  experience.  We  are  looking 
for  a  motivated  team  leader  with  creative 
thinking  and  forward-looking  sales  manage 
ment  techniques. 

A  successful  sales  track  record  and  a  mini¬ 
mum  of  five  years  sales  management  expe¬ 
rience  are  required.  Two  years  minimum 
markehng  experience  is  also  required. 

In  return  for  your  skills  and  experience  you'll 
receive  competitive  market  pay  including 
base  salary  and  bonuses,  stock  purchase 
plan  and  401(k).  Benefits  also  include, 
healthcare  (medical,  dental  and  vision)  cov¬ 
erage  and  paid  time  off. 

To  apply:  send  resume,  three  professional 
references,  and  salary  history 
in  confidence  to: 

Human  Resources  -  CM 
Billings  Gazette 

P.O.  Box  36300,  Billings,  MT  59107 
BGHR@BillingsGazette.com 

Application  Deadline:  June  20,  2003 
An  Equal  Opportunity  Employer 


REGIONAL  CIRCULATION  DIRECTOR 

South  Valley  Newspapers,  publishing  the 
Gilroy  Dispatch,  Morgan  Hill  Times  and  Hol¬ 
lister  Free  Lance,  located  in  the  Silicone 
Valley  of  California  between  Monterey  and 
the  Bay  area  is  looking  for  a  regional  circu¬ 
lation  director. 

This  position  reports  directly  to  the  Publisher 
and  oversees  three  daily  publications 
with  a  combined  daily  circulation  of  nearly 
12,000.  The  successful  candidate  will  have 
progressive  circulation  department  experi¬ 
ence  with  a  small  daily  newspaper,  an  abso¬ 
lute  commitment  to  customer  service,  the 
skills  to  manage  and  motivate  a  team,  ex¬ 
perience  with  TMC  and  non-subscriber  publi¬ 
cations,  and  the  ability  and  drive  to  actively 
sell  newspapers. 

A  competitive  salary  and  benefits  package 
IS  offered.  This  is  a  great  opportunity  for 
experienced  District  Manager  to  run  his/her 
own  operation.  For  confidential  considera¬ 
tion,  please  send  resume  and 
compensation  history  to:  Mike  Belles, 
Pacific  Sierra  Publishing,  P.O.  Box  738, 
Merced,  CA  95341. 

Or  E-mail:  belles@pspub.com 


CIRCULATION 


The  Frontiersman,  a  Wick  Communicahon 
Co.  publication,  is  seeking  a  hands-on 
CIRCULATION  MANAGER  lead  our  team  and 
manage  all  aspects  of  our  growing  circulation 
department.  We  are  a  thrice-weekly  AM 
newspaper  located  in  the  fastest  growing 
region  of  the  state  and  in  the  recreation 
heart  of  Southcentral  Alaska,  the  Matanus¬ 
ka-Susitna  (Mat-Su)  Borough.  For  complete 
job  details.  please  visit 
www.wickcommunications.com  and  follow 
the  job  opportunities  link  to  Alaska. 

Please  send  resume,  including  salary  ex 
pectation  to:  Kari  Sleight,  Publisher,  E-mail: 
kari.sleight@frontiersman.com 


EDITORIAL 


DREAM  JOB:  The  Post  Register  seeks  an 
ENERGY  AND  ENVIRONMENT  REPORTER  to 
cover  the  Idaho  National  Engineering  and 
Environmental  Laboratory,  a  DOE  cleanup 
and  nuclear  energy  research  facility.  We 
need  a  thoughtful  science  writer,  a  smart 
business  reporter  and  someone  with  a  couple 
years  experience  who  is  committed  to 
provocative  enterprise  work.  Outside  and 
Outdoor  Life  rate  ours  a  top  hometown. 
Send  clips  and  resume  to  AME,  Margaret 
Wimborne,  Post  Register,  P.O.  Box  1800, 
Idaho  Falls  ID  83403. 

EDITOR  needed  immediately  for  a  65,000 
start-up  weekly  newspaper  with  big<faily 
feel.  Excellent  opportunity  to  shape  the  con¬ 
tent  and  appearance  of  a  welFfunded,  high 
quality  community  publication  that  will  deliver 
reader-oriented  news,  sports  and  features. 
Successful  candidate  must  demonstrate  out¬ 
standing  news  and  design  skills, 
vision,  and  commitment  to  being  both  a 
newsroom  and  a  community  leader.  You  will 
help  select  an  editorial  team  and  participate 
in  design  and  marketing  decisions.  At  least 
five  years  of  newspaper  experience  is  re¬ 
quired;  management  experience  preferred. 
The  position  requires  a  degree  in  journalism 
or  related  held.  Send  resume  and  cover  letter 
along  with  electronic  examples  of  your 
work  with  Box  #  3382  m  the  subject  line  to: 
hpreuss@editOfandpublisher.com 

EDITOR,  Engineering  Products  for  NE  Ohio 
to  develop,  write,  review  and  edit  scientific 
and  technical  literature  for  inclusion  of  and 
production  into  the  company's  mechanical, 
transportation  and  civil  engineering 
databases.  Minimum  requirement  of  Bache¬ 
lor's  degree  in  Mechanical.  Aerospace  or 
Hydraulic  Engineering  (or  equivalent)  as  well 
as  3  months  engineering  product  develop¬ 
ment  experience.  Resumes  (no  calls)  to: 

Job  Code  KD.  HR  Department 
Cambridge  Information  Group 
7200  Wisconsin  Avenue.  Suite  601 
Bethesda,  MD  20)814 

GOOD  JOBS 
NICE  TOWNS 

See:  www.wickcommunications.com 

LCXJKING  for  that  next  career  move?  Go  to 
The  Ogden  Newspapers,  Inc.  web  site  at: 
www.ogdennews.com/opportunihes 


EDITORIAL 


EDITORIAL  WRITER 

The  Charleston  (W.  VA)  Gazette  is  looking 
for  an  editorial  writer  to  assist  the  editor  in 
producing  a  daily  editorial  page  and  frequent 
opinion  pages.  The  award-winning  Gazette  is 
an  outspoken,  refornHninded  newspaper  in 
the  state  capital. 

COPY  EDITOR 

The  Gazette  also  has  an  opening  for  a  copy 
editor.  Applicants  should  have  strong 
editing  and  grammatical  skills.  Experience 
in  lay  out  and  design  is  a  plus.  Proficiency 
with  (JuarkXPress  is  a  must. 

The  Gazette  is  West  Virginia’s  largest  news¬ 
paper  with  a  51,000  daily  circulation, 
91,000  on  Sunday.  We’re  close  to  many 
outdoor  recreation  opportunities  from 
Whitewater  rafting  to  skiing.  We  offer  com¬ 
petitive  salary  and  full  benefits,  401(k). 
Send  your  resume  and  work  samples  to: 
Rosalie  Earle,  Managing  Editor 
The  Charleston  Gazette 
1001  Virginia  Street  East 
Charleston.  WV  25301 


EDITORIAL  WRITER 

The  Post-  Bullehn,  a  45,000  circulation  daily 
in  Rochester,  MN,  is  seeking  an  editorial 
writer,  Rochester  is  home  to  the  Mayo 
Clinic,  a  highly  educated  populace  and  fre¬ 
quent  honors  for  being  a  great  place  to 
live.  Our  editorial  writer  will  work  with  the 
publisher  to  formulate  editorial  positions 
that  generally  would  be  considered  moder¬ 
ate.  The  successful  candidate  will  write  at 
least  four  editorials  a  week,  focusing  often 
on  local  and  regional  issues,  send  resume 
and  work  samples  to:  Lynne  Miller,  Human 
Resources  Director,  The  Post-Bulletin,  P.O. 
Box  61 18,  Rochester,  MN  55903. 


MANAGING  EDITOR 

Please  ONLY  apply  if  you  understand  and 
have  a  passion  for  community  journalism. 
Seven  day  newspaper  in  growing  market 
needs  managing  editor  with  strong  leadership 
skills.  Successful  candidate  must  have 
the  abihty  to  teach,  edit  copy,  design 
pages,  communicate  effectively,  and  pos¬ 
sess  the  desire  to  be  the  very  best.  Great 
area.  Growing  company  with  advancement 
opportunities.  Contact  John  Shields,  pub¬ 
lisher,  Taunton  Daily  Gazette.  5  Cohannet 
Street,  Taunton,  MA  02780. 

Phone  (508)  880-9000 
Or  E-mail  jshields@journalregister.com 


MANAGING  EDITOR:  This  alternative  weekly 
IS  known  and  respected  for  prize-winning 
political  and  investigative  reports,  but  its 
bread  and  butter  is  thoughtful  cultural  jour¬ 
nalism.  This  popular  paper  has  a  small  staff 
and  relies  heavily  on  freelancers,  so  experi¬ 
ence  with  recruiting  and  grooming  freelanc¬ 
ers  will  come  in  handy.  Keep  to  a  budget, 
edit,  write  and  assign  stories,  brainstorm 
cover  design  and  put  out  the  paper  of 
choice  for  Honolulu’s  hip,  smart  crowd.  The 
rewards:  decent  pay,  a  dependable,  loyal, 
humorous  staff  and  boundless  admiration 
from  the  populace.  Send  resume,  clips  to: 
lvc@honoluluweekly.com 


EDITORIAL 


NEWS  EDITOR.  The  Online  NewsHour 
The  Web  site  for  The  NewsHour  with  Jim 
Lehrer  is  looking  for  a  News  Editor  to  direct 
the  flow  of  news  production.  Duties  include 
copyediting  updates  and  original  reports: 
assigning/managing  certain  news  duties  for 
the  office;  working  closely  with  the  Editor 
and  Managing  Editor  to  create  a  consistent 
style.  Some  evening  production  required. 
Candidates  must  have  at  least  two  years  of 
professional  print  or  online  editing,  know! 
edge  of  MicrosoftWord  and  HTML.  Send 
resume  and  cover  letter  to  Lee  Banville,  Ed¬ 
itor.  Lbanville@newshour.org  or  Fax  (703) 
8206266.  No  calls  accepted.  EOE 

NEWS  EDfTOR/SUNDAY  EDITOR 
The  Sentinel  &  Enterprise,  an  award-winning 
daily  newspaper  in  North  Central  Massachu¬ 
setts,  has  an  immediate  opening  for  a 
News  Editor/Sunday  Editor.  Working  in  con¬ 
junction  with  the  Editor,  the  successful  can¬ 
didate  will  be  responsible  for  overseeing 
the  design  and  pagination  of  the  daily  and 
Sunday  papers.  Job  responsibilities  will  in¬ 
clude  helping  to  supervise  other  paginators, 
working  with  the  Editor  to  improve  the  overall 
look  of  the  paper  and  doing  backup  editing 
and  copyedihng.  In  addition,  the  News 
Editor/Sunday  Editor  will  be  responsible  for 
working  with  the  Editor  to  plan  and  package 
four  special  projects  a  year,  along  with 
monthly  advertising  sechons.  Must  have  a 
minimum  of  one  to  three  years  daily  experi¬ 
ence,  ability  to  juggle  multiple  assignments, 
ability  to  work  well  under  deadline  pressure 
while  being  a  top-notch  paginator  with  the 
skill  to  design  mistake-free  pages  that  grab 
the  reader’s  attention.  The  News  Editor  will 
work  a  Tuesday  through  Saturday  shift.  Salary 
from  the  low  to  mid  40s.  Interested  can¬ 
didates  should  send  resume,  cover  letter, 
references  and  work  samples  to: 

Jeff  McMenemy,  Editor 
The  Sentinel  &  Enterprise 
808  Mam  Street.  Fitchburg,  MA  01420 

SPORTS  COPY  EDITOR 
The  News  &  Observer  of  Raleigh,  NC.  is  a 
1 70,000-daily.  208,000  Sunday  daily  news¬ 
paper  serving  the  Raleigh-DurhamThapel 
Hill  Research  Triangle  of  North  Carolina. 
Our  sports  section  is  a  consistent  APSE 
award-winner  and  a  recent  APSE  Top  Ten 
Sunday  and  Special  Sections  winner.  Two 
to  five  years'  experience  required,  preferably 
in  sports.  Night  and  weekend  work  is  re¬ 
quired.  Familiarity  with  QuarkXPress  and 
Macintosh  preferred.  Strong  word-editing, 
style  and  grammar  skills,  and  confident  and 
creative  headline  writing  an  absolute  must. 
Send  cover  letter,  resume  and  work  samples 
to  Dan  Barkin,  deputy  managing  editor. 
The  News  &  Observer,  215  S.  McDowell 
Street,  Raleigh,  NC  27602. 

Obstacles  don't  have  to  stop  you. 

If  you  run  into  a  wall,  don 't  turn 
around  and  give  up.  Figure  out 
bow  to  climb  it,  go  through  it,  or 
work  around  it. 

-  Michael  Jordan 
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EDITORIAL 


THE  DAY  is  looking  for  a  REPORTER  with  at 
least  two  years  of  daily  experience  who 
thrives  on  covering  an  urban  beat.  This 
award-winning  45,000  circulation  daily  is 
looking  for  a  reporter  who  can  provide  a 
mix  of  hard-hitting  municipal  news  and  read¬ 
able  slice-ofTife  stories.  Must  be  a  self-starter 
who  produces  own  story  ideas  and  is 
able  to  juggle  daily  coverage  with  in-depth 
Sunday  packages.  Send  resume  and  clips 
that  show  off  your  writing  and  reporting  to: 

The  Day  Publishing  Company 
Attn:  Human  Resources 
47  Eugene  O’Neill  Drive,  P.O.  Box  1231 
New  London,  CT  06320 


The  State  Journal-Register  (58,000  a.m., 
68,000  Sunday)  in  Springfield,  Illinois, 
seeks  a  FEATURES  EDITOR  to  join  our  editing 
team.  We’re  looking  for  an  intelligent, 
imaginative  and  driven  leader  to  oversee 
our  11  sections,  including  a  weekly  maga¬ 
zine,  judged  in  2002  by  the  Illinois  Press 
Association  to  be  Illinois’  best. 

The  features  editor  guides  a  five-person 
staff  and  several  regular  free-lancers  working 
with  designers  and  photo  staff  to  execute  sto¬ 
ry  ideas.  There  is  a  great  deal  of 
coaching  and  copy  editing  on  a  mixture  of 
serious  topics  and  fun  stories.  Opportunity 
abounds  for  a  candidate  with  energy,  enthu¬ 
siasm  and  dedication  for  this  critical 
newsroom  leadership  position. 

Candidates  should  send  a  letter  of  introduc¬ 
tion,  resume  with  references  and  work  sam¬ 
ples  to:  Robert  Pope,  managing  editor.  The 
State  Journal-Register,  One  Copley  Plaza, 
Springfield,  IL,  62701. 

The  State  Journal-Register,  a  Copley  News¬ 
paper,  offers  competitive  pay,  exceptional 
benefits  and  is  an  EOE.  Women  and  minori¬ 
ties  are  encouraged  to  apply. 

Sometimes  our  light  goes  out  but  is 
blown  into  flame  by  another 
human  being.  Each  of  us  owes 
deepest  thanks  to  those  who  have 
rekindled  this  light. 


HUMAN  RESOURCES 


Wick  Communications  has  a  position 
open  for  a  company  wide 
HUMAN  RESOURCES  MANAGER 

Principal  responsibilities: 

•  Coordinate  all  human  resources  activities 
at  multiple  divisions  in  12  states 

•Respond  to  management  inquiries  and 
assist  in  resolving  various  employment 
matters 

•  Ensure  the  Company’s  policies  and  prac¬ 
tices  are  in  compliance  with  state  and 
federal  laws  and  regulations 

•Maintain  a  thorough  working  knowledge 
of  benefits  plans 

•  Train  staff  on  HR-related  functions 

•  Work  with  legal  counsel  to  identify  and  re¬ 
solve  matters,  including  agency  complaints, 
investigating  complaints,  drug 
testing,  EAP  program,  training 

Preferred  qualifications: 

•  A  degree  in  business  or  human  resources 
administration  or  equivalent 

•  At  least  3  years  of  increasingly  responsible 
experience  in  HR  procedures  and 
practices 

•  Experience  in  the  newspaper  business  is 
preferred 

•  Must  be  able  to  travel 

•  Must  be  proficient  in  Microsoft  Word  and 
Excel  and  E-mail 

•Must  be  service  and  detail  oriented,  ex¬ 
cellent  organization,  communication  and 
interpersonal  skills;  tioth  verbal  and  written 

•  Candidate  must  be  familiar  with 
applicable  state  and  federal  laws,  including 
the  FLSA,  FMLA,  ADA,  Title  VII  of  the 
Civil  Rights  Act  of  1964,  etc.,  and  must 
be  able  to  stay  current  with  changing 
laws,  policies  and  regulations. 

To  apply:  Please  send  resume,  salary 
history,  and  three  references  to: 

Don  Root,  Wick  Communications  Co., 

333  W.  Wilcox  Drive,  #302, 

Sierra  Vista,  AZ  85635.  E-mail: 

don.root@wickcommunications.com 

Application  deadline:  Open  Until  Filled. 

We  are  an  Equal  Opportunity  Employer. 


MAILROOM 


SHIFT  MANAGER 

The  Gazette  has  an  excellent  opportunity 
for  a  Shift  Manager  in  our  Packaging  de¬ 
partment. 

The  selected  candidate  will  directly  supervise 
mailroom  and  packaging  associates 
and  have  responsibility  for  an  efficient  oper¬ 
ation  while  maintaining  quality  and  customer 
service. 

The  successful  candidate  will  have  excellent 
leadership  skills,  packaging  skills  and  a 
high  degree  of  mechanical  ability.  Proven 
ability  to  manage  and  train  a  diverse  work¬ 
force.  Administer  shift  operations  and  sup¬ 
port  Packaging  Director  in  achieving  quality 
products  and  meeting  budgets.  Must  be 
flexible,  detail  oriented,  have  strong  writ¬ 
ten/verbal  communication  skills  and  work 
well  under  pressure. 

We  offer  a  professional,  positive  environment 
and  excellent  compensation  and  benefits 
package. 

To  apply,  please  E-mail  or  send  your 
resume  to:  Griswold@gazette.com 

The  Gazette 

Attention:  Steven  Griswold 
30  S.  Prospect  Street 
Colorado  Springs,  CO  80903 
FAX:  (719)  636D373 


PRESSROOM 


108  year  old  family-owned  newspaper 
seeks  ASSISTANT  PRESSROOM  FOREMAN 
with  Goss  Urbanite  experience.  We  print  a 
daily  (22,000),  two  weeklies  and  commercial 
printing.  We  offer  competitive  salary 
and  benefits  package.  Send  resume  to: 

Kyle  Osteen  Fax  (803)  774-1210 
E-mail:  kosteen@theitem.com 
Or  Call:  (803)  774-1254 


PRESSROOM  SUPERVISOR 

DFW  Printing  Company  has  a  challenging 
opportunity  for  a  pressroom  supervisor  in 
our  Arlington  facility.  The  selected  individual 
will  be  responsible  for  supervision,  schedu¬ 
ling  and  training  of  press  crews  to  ensure 
optimum  productivity  and  quality. 

Qualified  candidates  must  possess  strong 
operational  and  mechanical  skills,  excellent 
trouble  shooting  skills  and  an  understanding 
of  web  printing  process  for  Goss  Urbanite 
presses.  Prior  management  experience  is 
a  plus.  Two  years  supervisory  experience 
required. 

We  offer  a  competitive  salary  and  excellent 
company  benefits.  For  consideration, 
please  FAX,  E-mail,  or  mail  your  resume  to: 

E-mail:  DFWHR@tdmn.com 
FAX:  (817)  695-0544 
Mail:  Attn:  Human  Resources 
10(X)  Ave,  H  East,  Arlington,  TX  7601 1 


PRESSROOM 


PRESS  MAINTENANCE  FOREMAN 

The  Press  Democrat,  a  New  York  Times 
Company  newspaper  in  Santa  Rosa,  Califor¬ 
nia,  has  an  opening  for  Press  Department 
Maintenance  Foreman. 

This  individual  would  report  to  the  Press  De¬ 
partment  Manager  and  direct  and 
participate  in  all  facets  of  production  main¬ 
tenance  and  repair,  including  but  not  limited 
to,  managing  staff  and  work  processes, 
training  and  evaluating,  coordinating  with 
supporting  departments,  preparing  reports, 
ordering  maintenance  materials  and 
supplies,  and  managing  various  pressroom 
proiects. 

The  qualified  candidate  should  possess  the 
skills  necessary  to  carry  out  the  responsibil¬ 
ities  listed  above;  have  extensive  mainte¬ 
nance  experience  in  double-wide  offset 
newspaper  presses,  have  strong  mechanical 
and  maintenance  background;  should  be 
computer  literate;  have  excellent  organiza¬ 
tional,  verbal  and  writing  skills;  have  at 
least  three  years  of  pressroom  supervisory 
experience  in  high  quality  deadline  oriented 
environment. 

We  offer  a  competitive  salary  and  an  excel¬ 
lent  benefits  package.  Qualified  applicants 
should  forward  a  resume  and  salary  history 
by  FAX  or  E-mail  to: 

Press  Department  Manager 
FAX:  (707)  521-5365 
E-mail:  imoore@pressdemocrat.com 


Pressroom  Supervisor 

Join  Philadelphia's  largest 
cold  web  printer  and  earn 

$75,000  Annually 
Performance  Bonus 

Bartash  is  a  7  day,  24  hour  printing 
operation  that  seeks  an  experienced 
pressroom  supiervisor  that  has  the 
ability  to  commit  to  tight  deadlines, 
work  under  pressure  while  providing 
excellent  print  quality.  The  supervisor 
has  the  responsibility  to  manage  a 
press  crew  of  20  that  operates  4  press 
lines  Wednesday  through  Saturday 
from  8:00  p.m.  to  8:00  a.m.  The  can¬ 
didate  must  have  expehence  with 
on-line  glue  and  trim  books,  multi 
webs  and  extensive  4-color.  Special 
consideration  given  for  experience  on 
Community  and  Tensor  press  units. 
Submit  resume  to: 

Bartash  Printing 
Attention:  Edward  Yucis 
5400  Grays  Avenue 
Philadelphia,  PA  19143 
Phone:  (215)  724-1700 
Fax:  (21 5)  724-3948 
E-mail:  eyucis@bartash.com 


-Albert  Schweitzer 


\  E&P  EMPLOYMENT  ZONE  CHART 


THE  NEWSPAPER  INDUSTRY’S  MEETING  PLACE 


16  EDITOR  &  PUBLISHER  CLASSIFIEDS  JUNE  9,  2003 


www.editorandpublisher.coni 


Phone:1-888-825-9149  ~  (USSIFIED  ADVERTISIlie  ~  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDlTORANDPUBLISHER.COM 


-HELP  WANTED- 


PRESSROOM 


PRESSROOM  MANAGER 
The  Daily  Breeze,  a  Copley  newspaper,  is  a 
daily  publication  based  in  Torrance,  CA  with 
daily  circulation  of  72,000,  serving  the  14 
communities  that  make  up  the  South  Bay. 
We  are  looking  for  an  experienced  Pressroom 
Manager  to  oversee  the  operations  of 
a  Goss  Metro  Press  with  2  folders,  13  units 
and  a  color  tower.  This  key  opening  will  be 
responsible  for  overseeing  press 
operations,  maintenance  and  delivery  of 
high  quality  products  in  a  timely  and  profes¬ 
sional  manner.  This  person  will  also  be  the 
key  customer  liaison  responsible  for  coordi¬ 
nating  and  communicating  all  customer 
press/production  requirements  and  prob¬ 
lems.  Responsibilities  include  the  direction 
and  strategic  oversight  of  the  Pressroom, 
including  flow  of  pages,  product  quality, 
compliance  with  New  York  Times  and  Daily 
Breeze  production  standards,  coordination 
and  resolution  of  press  related  problems 
and  mechanical  and  electrical  maintenance, 
and  staying  within  capital  and  operating 
budget. 

Qualified  applicants  will  have  a  minimum 
combination  of  seven  years  high  level  press 
journeyman  experience,  including  two  years 
press  maintenance  experience,  two  years 
press  operator  experience  and  some  super¬ 
visory  experience,  and  experience  with 
Goss  Metro  Press.  This  new  leader  must  be 
a  strong  communicator  capable  of  direchng 
the  pressroom  staff  and  working 
handnn^and  with  management. 

You  will  join  a  company  with  an  outstanding 
reputation  and  excellent  benefits.  Qualified 
applicants  should  fax  their  resume, 
including  cover  letter  and  salary  history,  to 
Human  Resources  at  (310)  5409455; 
E-mail  to  jobs@dailybreeze.com  or  mail  to: 

Daily  Breeze,  Attn:  Human  Resources 
5215  Torrance  Boulevard 
Torrance.  CA  90503 

SUPERVISOR/PRESS  OPERATOR 
Hands  on.  Full  charge  Production  Manager 
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4  Color  to  manage  pressroom.  Good 
leader  -  forceful  and  organized.  Written,  ver¬ 
bal  and  mechanical  skills.  Good  color  per¬ 
ception.  Previous  supervisory  experience. 
Send  resume  with  salary  requirements  to: 
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er/supervisor/online  gym  rat  to  juggle  multi¬ 
ple  projects  and  deadlines  with  proven  ex¬ 
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and  content  management  and  budgets. 
I  offer  that  and  plenty  more  at: 

http://home.earthlink.net/-mgauf 

“Malung  the  simple  complicated  is 
commonplace;  making  the  compli¬ 
cated  simple,  awesomely  simple, 
that’s  creativity.” 

-  Charles  Mingus 
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Healthy  skepticism  missing 


Prior  to  the  Iraq  war,  did  the  press  make  the  right  inquiries 
about  those  Iraqi  weapons  of  mass  destruction? 

BYJOESTRUPP 

Last  week,  profound  questions  arose  concerning 
the  Bush  administration’s  key  reason  for  invading  Iraq: 
the  threat  posed  by  that  countiy’s  huge  stockpiles  of 
weapons  of  mass  destruction.  Reporters  and  commen¬ 
tators  are  now  vigorously  pursuing  the  possibility  that 
poor  intelligence  overstated  the  threat  —  or  that  the  administration 
deliberately  misled  the  American  people  in  its  rush  to  go  to  war. 

In  addition  to  the  White  House,  however,  the  press  must  take  some 
of  the  blame,  for  failing  to  push  the  administration  hard  enough 
prior  to  the  war  about  the  existence  of  such  weapons. 

Although  newspapers  before  the  war  did  evidence  was  thin  or  even  fabricated, 
report  the  disagreement  between  adminis-  Bush’s  rigid  press  conference  restrictions 

tration  officials  and  U.N.  weapons  inspec-  brought  almost  no  complaints  from  a  press 

tors,  few  major  papers  took  the  issue  on  corps  that  should  always  probe  deeper 
full-throttle  with  demands  for  answers  —  prior  to  a  war. 

or  dissected  the  sketchiness  of  the  adminis-  “Clearly,  the  reporting  on  this  before  the 

tration’s  evidence  of  vast  stockpiles  of  war  may  not  have  been  critical  enough,” 

WMDs.  said  John  Walcott,  Washington,  D.C. 

“I’m  sure  the  press  could  have  done  bureau  chief  for  Knight  Bidder.  “It  is  possi- 

more,”  Tim  Connelly,  international  editor  ble  that  we  in  the  press  made  essentially 
of  The  Dallas  Morning  News,  told  me  last  the  same  mistakes  that  the  intelligence 

week.  “Questions  were  being  raised,  not  community  made  —  to  extrapolate  from 

necessarily  by  the  press,  but  by  diplomats.  what  we  learned  in  the  1990s  from 

The  skepticism  w'as  there,  but  it  may  be  weapons  inspectors  about  Iraq  weapons 

the  case  that  the  press  failed  to  ask  this  or  programs,  and  not  consider  that  Iraqi 

that  question.  The  British  press  has  been  behavior  might  have  changed.” 
more  aggressive  in  challenging  the  British  Other  editors,  such  as  Phil  Bronstein, 
intelligence  material.”  executive  vice  president  and  editor  of  the 

Indeed,  many  episodes  of  pre-war  San  Francisco  Ch  ronicle,  agreed  that  more 

maneuvering,  such  as  Colin  Powell’s  could  have  been  done,  but  placed  part  of 

crucial  presentation  to  the  U.N.  General  the  blame  on  the  administration’s  failure  to 

Assembly,  should  have  prompted  more  be  open.  “Could  the  press  have  been  more 
skepticism  from  editors  and  reporters.  aggressive?  Probably,”  said  Bronstein,  who 

Instead,  most  papers  declared  or  strongly  covered  the  first  Persian  Gulf  War  as  a 
suggested  that  Powell  had  succcessftilly  correspondent.  “I  saw  a  lot  of  stories  that 

“made  the  case”  for  an  invasion.  Only  later  ;  raised  the  issues.  But  at  the  end  of  the  day, 
did  we  discover  that  much  of  Powell’s  the  government  controls  the  information.” 


An  evacuated  UN  employee  waves  goodbye  as 
he  prepares  to  leave  Baghdad  on  March  18. 

There  are  editors  who  contend  they  did 
everything  possible  to  hold  the  administra¬ 
tion’s  feet  to  the  fire.  Paul  Van 
Slambrouck,  editor  of  The  Christian 
(Mass.)  Science  Monitor,  said  his  paper 
and  others  did  a  good  job  of  presenting  the 
Bush  arguments  and  the  opposition  raised 
by  diplomats,  U.N.  inspectors  and  other 
anti-war  voices.  “I  think  the  press  was 
frustrated  with  the  answers,  but  I  don’t 
know  if  that  is  the  fault  of  the  press  not 
asking  aggressively  enough,”  he  said.  “The 
press  poked  at  it  as  reasonably  as  it  could.” 

Martin  Baron,  editor  of  The  Boston 
Globe,  said  newspapers  cannot  make  the 
federal  government  disclose  more  than  it 
wants  to.  “We  raised  questions  about  it  at 
the  time,  we  looked  at  the  evidence  one  by 
one  and  the  strength  of  the  arguments,”  he 
said.  “No  one  could  possibly  know  until 
there  w'as  a  war  and  U.S.  officials  were  able 
to  go  and  look  for  themselves.” 

But  isn’t  that  the  whole  point  of  the 
press  challenging  the  administration 
before  the  war?  To  expose  the  fact  that  no 
firm  proof  of  weapwns  of  mass  destruction 
existed  —  and  that  the  President’s  case 
could  be  based  on  faulty  intelligence  or, 
worse,  an  all-out  drive  for  war?  While 
few  shed  tears  for  the  exit  of  the  murder¬ 
ous  Saddam  Hussein,  the  press  needs  to 
remind  the  public  that  the  war  was  sold 
to  them  not  on  the  basis  of  “regime 
change”  but  on  the  personal  threat  to 
Americans  posed  by  Saddam’s  so-far- 
missing  weapons.  [1 
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{continued from  page  12}  changes  has 
created  an  atmosphere  of  trying  to  get 
enormous  amounts  of  information  as 
rapidly  as  possible.  That  has  created 
pressure  turning  traditional  methods 
into  monsters.” 

GEYER:  “You  have  newspap)ers  that  do 
wonderful  work,  but  you  have  editors 
who  are  very  fashionable,  high-flying  and 
w’ant  Pulitzers  at  any  cost.  They  fit  into 
the  buzz  —  the  fashion  and  a  certain 
profile.  These  are  not  the  old  standards 
of  the  newsroom.” 


•  Is  heavy  competition 
the  real  villain  — 
or  just  an  excuse? 


BAGOIKIAN:  “Radio,  television  and  the 
Internet  are  right  out  there  all  the  time. 
You  can’t  stay  with  a  story  all  day  if  you 
have  to  rush  back  and  beat  CNN.” 

KOVACH:  “In  order  to  compete,  economi¬ 
cally  and  technologically,  a  lot  of  short 
cuts  have  been  permitted.  The  impor¬ 
tance  has  been  to  get  the  dateline,  not  the 
information. ...  Jayson  Blair  was  driven  by 
that. ...  The  pressure  (to  be  first)  dilutes 
the  values  that  make  the  work  important. 
The  most  important  thing  is  to  be  first, 
be  fast,  and  have  a  hot  story.” 

SCHELL:  “Every  paper  needs  to  slow  down 
and  remind  ourselves  that  we  have  noth¬ 
ing  to  sell  if  the  readers  don’t  believ'e  us.” 

WICKER:  “Competition  tends  to  encour¬ 
age  better  journalism,  but  strict  competi¬ 
tion  is  a  bad  influence.  Some  of  the  most 
egregious  errors  are  made  to  catch  up. 
Sometimes  the  pressure  creates  bad  w'ork 
as  opposed  to  good  work.  You  can  get 
ahead  of  yourself  ...  And  newspapers 
have  their  own  Internet  versions  and  that 
plays  into  the  competition.” 

BRESLIN:  “How  are  you  going  to  compete 
with  a  camera  that  is  going  to  have  it  in 
10  minutes?  William  Randolph  Hearst 
had  a  rule  that  it  hadn’t  been  done  until 
u'e  did  it.  It  is  how  you  do  it,  not  when 
you  do  it.  You  can  do  it  better.” 

BRADLEE:  “Our  grandfathers  were  work¬ 
ing  when  there  were  five  or  six  papers  in  a 
city  and  they  got  through  it  all  right.  It  is 
a  competitive  trade.  If  you  think  the 


competition  is  too 
great  —  p)oor  babies!! 

I  don’t  think  it  is  the 
right  excuse.  We 
are  not  competing 
against  MSNBC.” 

OVERHOLSER:  “The 

24/7  news  delivery 
is  part  of  it,  but  I 
don’t  think  the  ethical 
lapses  have  much  to 
do  with  that.  The 
24/7  thing  is  a  villain 
in  other  ways,  when 
we  write  superficially  and  don’t  dig  into 
the  story.” 

NEUHARTH:  “You  only  have  a  few  exam¬ 
ples  of  where  the  legitimate  press  ran 
with  a  stoiy  too  fast.  Competition  has  less 
to  do  with  it  than  the  loose  standards  of 
some  operations.  The  seeds  of  what  we 
are  seeing  are  there  if  less-strict  standards 
are  in  place.” 

GEYER:  “It  is  more  the  pressure  for  the 
Pulitzer,  and  to  have  that  kind  of  a  story.” 

CHANDLER:  “I  think  there  is  more  pressure 
on  newspapers  because  of  competition 
from  other  media,  but  I  don’t  think  it’s 
rampant.” 


New  technology’  is 
part  of  the  problem 
—  but  also  a  solution? 


GEYER:  “It  can  be  a  tool  used  to  correct 
yourself  but  also  a  tool  to  use  as  a  ruse. 
But  you  can  use  any  tool  as  a  ruse.” 

WICKER:  “It  is  much  easier  to  get  caught 
now  and  to  have  your  transgressions 
exposed.” 

BRADLEE:  “If  you  are  going  to  steal,  it  is 
easier  to  steal,  I  guess.  But  that  does  not 
create  a  lower  value  of  ethics.  You  could 
always  make  up  quotes.” 

NEUHARTH:  “The  Internet  has  played  a 
substantial  role  in  most  of  the  kinds  of 
problems  we  are  talking  about.  But  the 
vast  majority'  of  old  school  newsrooms 
won’t  let  that  drive  them  to  run 
something  unless  it  is  verified.” 

DVERHOLSER:  “These  instances  of  ethical 


lapses  have  been  with 
us  a  long  time,  but  we 
know  more  about 
them  because  of  the 
Internet.  Everyone 
reads  Romenesko, 
the  internal  memos 
are  showing  up  there. 
This  transparency  is 
good,  as  long  as  it 
doesn’t  run  amok.” 

BAGDIKIAN:  “I  don’t 
think  [technology] 
is  a  big  factor.  It  has 
produced  a  different  kind  of  competi¬ 
tion,  but  it  also  allows  you  to  do  a  lot 
of  things  faster,  easier.” 

CHANDLER:  “No  longer  does  a  guy  or  gal 
walk  in  and  get  an  appointment  with  an 
editor  and  come  face  to  face.  E-mail  and 
all  kinds  of  those  things  play  into  that.” 


Anominous 
sources  —  where 
do  you  draw  the  line? 


BRESLIN:  “They  are  no  good.  Forget  them. 
If  [the  source]  wants  to  say  it,  say  it  — 

I  will  not  cover  them.” 

DVERHOLSER:  “I  have  been  singing  this 
song  for  years  —  when  you  use 
anonymous  sources,  you  are  treading  on 
very  dangerous  territory.  Only  in  the  very 
rarest  of  circumstances  are  they 
worthwhile.  We’ve  gone  way  beyond  all  of 
the  codes  we  have  lived  by  —  we  allow 
anonymous  sources  to  state  opinion. 

Why  have  we  decided  this  is  okay?” 

NEUHARTH:  That  source  is  generally  a 
coward  who  is  afraid  to  speak  up  and 
be  identified.  The\'  tend  to  tell  more  than 
they  know.  It  is  likely  to  be  exaggerated. 
Reporters  tend  to  write  more  than 
they  know.” 

BAGDIKIAN:  “Use  them  sparingly  and 
carefully.  A  good  editor  will  do  everything 
possible  to  find  out  who  [the  source]  is 
and  only  use  them  with  a  correspondent 
who  has  experience  and  the  trust  of 
the  editor.” 

KALB:  “It  is  way,  way,  way  overdone. 
There  is  a  time  to  use  them.  When  you 
cover  national  security  issues  there  are 


“If  you 
are  going  . 
to  steal, 
it  is  easier 
to  steal.  I  guess.  But 
that  does  not  create  a 
lower  value  of  ethics.” 

-BEN  BRADLEE 
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times  when  they  are 
needed.  But  they  can 
eat  into  [public] 
trust.” 

ROBERTS;  “It  all 

depends  on  the 
circumstances. 

Nobody  has  fought 
harder  over  the  years 
than  The  New  York 
Times  to  end  them  in 
Washington,  but  it  is 
so  ingrained,  you  try 
for  a  while  and  then 
give  it  up.  Fifteen 
hundred  other 
reporters  in  Washington  are  using  them.” 

HALBERSTAM;  “The  question  on  anony¬ 
mous  sources  is  how  responsibly  you  use 
them.  But  don’t  be  afraid  to  use  them.” 

GEYER;  “It  really  depends  on  the 
situation.  You  sometimes  have  to  use  it  in 
the  field  —  extreme  circumstances  call  for 
extreme  things.  But  you  need  to  look  at 
each  case  carefully.” 

CHANBLER:  “Sometimes  it  is  such  valuable 
information,  it  is  something  the  public 
should  know.” 


This  ombud’s  for 
t,  you? 


WICKER;  “I  never 
worked  at  a  paper 
that  had  an  ombuds¬ 
man.  But  they  usually 
respond  to  complaints 
readers  have  and  that 
would  tend  to  keep 
reporters  on  their 
toes.  It  would  have 
stiffened  my  spine.” 

BRADLEE;  “I’m  very 
big  on  ombudsmen. 

If  you  get  the  right 
guy  you  can  do  it  well. 
If  you  get  the  wrong 
guy,  an  ass,  it  is 
no  good  —  they  are  hard  to  find, 
the  good  ones.” 

NEUHARTH;  “An  ombudsman  creates  an 
impression  that  the  newspaper  cares 
about  the  reader’s  views,  if  he  or  she  is 
free  to  analyze  and  criticize.  I  think 
the  Times  very  badly  needs  an  ombuds¬ 
man.  It  creates  an  impression  that  the 
newspaper  cares.  It  would  help  to  erase 
the  black  eye  more  than  anything  else 
they  can  do.” 

OVERHOLSER:  “We  are  not  working 
openly  at  all.  Most  people  are  not  of  the 
mind  that  it  is  worth  it  to  call  (with  a 
complaint).  Editors  do  not  have  enough 
time  and  they  are  usually  defensive. 

The  ombudsman  can  take  the  complaint 
where  it  ought  to  go.” 


“We’ve 
gone  way 
*  IH  beyond 

W  I  allot 

the  codes  we  have 
lived  by  —  we  allow  . 
anonymous  sources 
to  state  opinion."" 

—GENEVA  OVERHOLSER 


KOVACH;  “There  is  only  one  way  to  fix  it  — 
be  open,  be  transparent  and  explain  all 
of  the  time  what  we  do.  We  are  in  a  world 
of  interaction  right  now.  I  don’t  know 
why  news  organizations  don’t  set  up  more 
mechanisms  for  the  public  to  come  into 
the  organization. ...  Make  sure  your 
management  structure  maintains 
the  values.” 

KALB;  “It  is  time  for  the  leadership 
of  this  industry  to  sit  down  and  figure 
out  what  the  hell  they  are  doing. 

The  first  is  to  recapture  the  trust  of 
the  people  and  come  through  as 
a  more  fair  judge  of  the  news  and  be 
more  accountable.” 

NEUHARTH;  “Start  yvith  a  high  degree 
of  skepticism  at  the  top,  but  not  cynicism. 
Skepticism  makes  you  careful  and 
scrutinizing,  but  cynicism  makes  you 
think  there  is  dirt  under  every  door.” 

OVERHOLSER;  “Have  a  code  of  ethics  that 
is  clearly  stated.  You  can’t  take  an>lhing 
for  granted.  Make  sure  everyone  knows 
what  the  rules  are  and  have  editors  go 
over  the  basics  —  too  many  newsrooms 
are  getting  rid  of  the  editing.” 

BAGDIKIAN;  “As  newspapers  get  under 
pressure  from  the  non-journalist  owners, 
editors  have  to  take  special  pains  to  keep 
parts  of  the  newsroom  together.  Listen 
to  the  troops  —  the  bigger  you  are,  the 
more  important  that  is.” 


BRESLIN;  “You  are  the  ombudsman. 

You  make  sure  the  reader  gets  it  the 
right  way.” 

CHANDLER;  “I  never  thought  it  was 
important  enough  to  do  —  and  there  are 
traps  there,  too.  It  has  to  be  the  most 
balanced,  talented  and  qualified  person. 

It  is  a  fine  line  to  walk.” 

KOVACH;  “There  should  be  an  ombuds¬ 
man  at  the  Times  and  at  other  papers. 
That  is  part  of  a  desire  to  represent  the 
interests  of  the  public  and  be  more  open.” 

ROBERTS;  “The  ombudsman  is  really  one 
person  writing  a  column.  It  can  make  for 
interesting  debate  and  discussion,  but  the 
highest  possible  standards  are  fostered 
from  within.  You  don’t  have  to  have  an 
ombudsman  for  high  standards  and,  in 
some  cases,  it  just  becomes  showbiz. ...  I 
don’t  think  it  would  help  The  New  York 
Times.” 


HALBERSTAM;  “It  can  be  a  plus,  checking 
yourself.” 


What  are  some 
other  solutions? 


BRESLIN;  “I  would  take  half  of  the  phones 
out  of  the  city  room,  put  out  a  bunch 
of  bus  passes  and  get  reporters  out 
on  the  street.” 

WICKER:  “You  have  to  rely  on  having  good 
people  who  are  honorable,  industrious 
and  follow  the  rules  of  journalism. 
Vigilance  is  the  only  way  I  know.  Empha¬ 
size  to  every  reporter  and  editor  that  we 
want  to  always  be  right  —  not  to  be  first.” 

BRADLEE;  “Be  sure  your  nose  is  down, 
your  ass  is  up  and  you  are  looking  for  the 
truth. ...  You’ve  got  to  be  sure  you  are 
communicating  down  as  well  as  up.” 


GEYER:  “Someone  should  check  more  on 
these  kids  who  come  in,  know  their 
history.  Then  you  train  young  reporters 
on  the  local  beats  —  and  get  more 
suspicious  top  editors.” 

CHANDLER:  “There  has  got  to  be  a 
re-examination  of  an  applicant,  an 
absolute  background  check.” 

SCHELL;  “We  need  greater  custodial  care 
at  the  lower  reaches,  more  attention 
to  journalism  apprenticeships  to  teach 
ethics.  Take  the  time  to  reinforce  the 
ethical  consequences  and  build  a  truly 
good  and  honest  news  culture.” 

HALBERSTAM:  “Just  go  out  and  do  the 
right  thing.  Human  nature  is  such  that 
there  will  always  be  problems  like  these. 

...  I  think  the  fact  that  so  many  people 
are  appalled  by  (the  ethical  lapses)  is  a 
good  sign.  The  people  most  offended  are 
the  journalists  themselves.”  @ 
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Bringing  the  data 

k 


NEXT  WAVE 

Faster  wireless  Internet  access  could  soon  be  a  reality 


IF  YOU  FOLLOW  THE  TECHNOLOGY  BEAT  AT  ALL,  YOU  KNOW 
that  the  word  dujour  is  “wi-fi.”  Wireless  “hot  spots,”  or  live 
connections  to  the  Internet,  are  sprouting  up  everywhere 
from  your  comer  Starbucks  to  the  airport  business  lounge. 
If  your  laptop  or  PDA  is  equipped  for  wi-fi  connectivity, 
bingo!  You’re  online,  baby.  No  wires  or  phone  jacks  required. 

But  as  with  a  lot  of  technology,  the  promise  doesn’t  always  jive  with 
the  reality.  These  wireless  local  area  networks  (LANs)  have  limited 
range,  so  youll  lose  your  live  connection  after  you  finish  your  cup  of 
java  and  start  walking  away.  And  because  the  networks  are  mn  by 


different  companies,  tliere’s  no  seamless 
roaming  from  a  Verizon  hot  spot  to  one 
owned  by  AT&T.  You  need  a  separate 
password  to  log  on  to  each,  and  there’s  no 
single  billing  system  either. 

Getting  less  attention  in  the  tech  press 
are  other  wireless  protocols  that  have 
greater  range,  including  GSM  (global 
system  for  mobile  communications), 

TDMS  (time  divisional 
multiple  access),  and 
GPRS  (general  packet 
radio  service). 

Don’t  let  this  alphabet 
soup  get  you  too  dizzy. 

The  important  thing  to 
know  is  that  cell  phone 
carrier  technology  is 
evolving  from  standard 
voice  services  to  high-spet*d  data  transfer  — 
allowing  greater  amounts  of  text  and 
graphical  data  to  speed  through  the  ether. 

As  with  any  evolving  industry,  there  isn’t 
a  single  standard  yet.  Nor  is  there  a  stan¬ 
dard  device  for  downloading  wireless  infor¬ 
mation.  There  are  countless  models  of  cell 
phones,  PDAs,  laptops,  and  combinations 
of  the  above  —  each  with  different  size 
screens  and  formatting  specs. 

So,  confronted  with  this  problem,  what’s 
a  content  provider  to  do?  In  high-tech  Seat¬ 
tle,  the  Past-Intelligencer  has  responded  by 
developing  programs  for  a  variety  of  wire¬ 
less  protocols,  including  the  older  WAP 
(wireless  application  protocol)  technology 


and  the  PQA  capabilitv’  for  Palm  devices. 

“Wireless  offers  real  potential  for  news 
customers,  but  you  have  to  lay  the  ground¬ 
work  now  and  be  ready  for  it,”  said  Brian 
Chin,  senior  online  producer.  “It’s  still  a  lit¬ 
tle  bit  fuzzy  as  to  w  hat  platform  will  be 
dominant.  1  do  wony  about  putting  too 
much  effort  into  any  one  product  that’s  not 
going  to  live.”  To  avoid  betting  on  one 
horse,  the  P-I  has  wisely 


As  with  any  evolving 
industry,  there  isn’t  a  single 
standard  yet  for  high-speed 
data  transfer. 


looked  for  wav’s  to  build  modular  technolo¬ 
gy  that  can  be  applied  on  multiple  plat¬ 
forms.  “A  lot  of  the  code  written  for  our 
PQA  product  is  now  being  used  on  our 
Web  site  to  automatically  update  certain 
sections,”  Chin  e.\plained.  For  the  P-fs 
AvantGo  channel  (which  sends  Web  infor¬ 
mation  to  Palms,  Pocket  PCs,  and  next- 
generation  phones),  a  night  producer 
manually  checks  off  in  the  paper's  content 
management  system  which  stories  will  go 
to  wireless  devices.  Those  same  selections 
automatically  populate  the  P-fs  daily  e- 
mail  alerts. 

The  P-I  has  kept  costs  low,  but  most 
American  publishers  aren’t  ready  to  spend 
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a  dime  on  wireless  development.  Instead, 
they’ve  gone  the  vendor  route,  turning  to 
companies  such  as  AvantGo  of  Dublin, 

Calif.,  and  Roundpoint  Inc.  of  San  Francis¬ 
co  —  both  of  which  convert  Web  sites  and 
XML  feeds  into  PDA  versions.  Neither  sys¬ 
tem  yet  allows  alw'ays-on  access;  instead, 
they  require  users  to  dow'nload  information 
whenever  they  sync  their  PDA  either  at 
their  desktop  PC  or  at  a  wi-fi  hot  spot.  The 
main  difference  between  these  players: 
AvantGo  is  a  free,  advertising-supported 
model,  while  Roundpoint  is  a  paid  service. 

For  Chin,  the  bigger  question  is  not  what 
platform  or  device  will  consumers  use,  but 
hcrw  will  they  use  wireless.  Are  people  inter¬ 
ested  in  news  alerts,  traffic  updates,  weath¬ 
er,  sports  scores,  lotteiy  results?  Will  these 
services  be  advertising-supported,  or  sub¬ 
scription-based? 

One  area  that  consumers  might  pay  for  is 
classified  alerts,  according  to  focus  groups 
conducted  by  the  New’spaper  Association  of 
America.  If  Hedda  Carshopper  is  looking 
for  a  ’95  Mustang,  she’d  probably  be  willing 
to  pay  $20  a  month  for  the  privilege  of  be¬ 
ing  notified  on  her  cell  phone  every  time  a 
classified  that  matches  her  criteria  is  sub¬ 
mitted  to  the  newspaper,  said  Melinda  Gip¬ 
son,  NAA  director  of  electronic  media. 

But  the  billing/platform  conundrum 
puts  brakes  on  this  idea.  Until  the  cell  carri¬ 
ers  develop  a  common,  workable  compen¬ 
sation  scheme,  it’s  not  likely  to  happen. 

It  is  happening  in  Europe  and  parts  of 

Asia,  where  the  wireless 
industiy  is  about  three 
years  ahead  of  the  U.S., 
said  Vin  Crosbie,  man¬ 
aging  partner  of  Digital 
Deliverance,  a  consul- 
tancv’  l)ased  in  Green¬ 
wich,  Conn.  Using  SMS 
(short  message  service), 
publishers  are  sending  all  kinds  of  text  in¬ 
formation  to  consumers’  cell  phones.  The 
consumers  are  billed  for  the  messages  they 
receive  and  the  revenues  are  split  between 
the  phone  companies  and  content 
providers. 

The  Irish  Times  of  Dublin  is  sending  over 
a  million  news  and  sports  alerts  per  month, 
clearing  over  1  million  euros  ($1.2  million) 
in  revenue  annually,  Crosbie  said.  The  Sun 
of  London  is  sending  news,  horoscopes, 
cricket  scores,  and  even  diet  tips  to  cell 
phones  —  each  transaction  bringing  in  only 
a  few  pence,  but  over  time  the>'  add  up. 

Crosbie  added,  “There’s  a  market  in  Europe 
and  I’m  sure  it  will  happen  here  too.”  II 
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More  capacity,  flexiblity,  and  automation  for  ‘NY  Post’  post-press 


BY  JIM  ROSENBERG 


WITH  ITS  NEW  OFFSET  PLANT  NOW  PRINTING 

admirable  daily  color  and  two-bit  pricing  help¬ 
ing  to  increase  weekday  circulation  more  than 
10%  to  620,080  copies,  the  New  York  Post  has 
turned  its  attention  to  how  packaging  can  fur¬ 
ther  improve  its  prospects  and  create  a  “much  more  robust  product.” 

Having  garnered  the  lion’s  share  of  the  city’s  tabloid  readership, 
the  Post  now  seeks  more  freestanding  insert  (FSI)  advertising 
and  the  capacity  to  preprint  special  sections.  To  do  so,  “we  have  a 
$30  million  budget,”  said  Vice  President  and  General  Manager 


Geoff  Booth,  for  a  phased,  year-long  project 
that  will  boost  capacity,  flexibility,  and 
automation  in  what  are  to  be  two  entirely 
separate  mailrooms.  It  will  allow  the  news¬ 
paper  “to  run  multiple  different  products ... 
simultaneously,”  said  Operations  Vice 
President  Joseph  Vincent. 

Booth  was  blunt.  In  the  city  tabloids’  bat¬ 
tle  for  circulation  and  ad  dollars,  he  said, 
“we’re  in  it  for  the  whole  lot.”  The  executives 
added  that  inserting  is  what  distinguishes 
the  Post  plant  on  the  Harlem  River  from  the 
Daily  News  plant  on  Upper  New  York  Bay. 

“Our  goal,”  Booth  said,  “is  to  be  inserting 
about  five  million  pieces  per  week”  over 
four  or  five  nights  —  taking  the  Post  from 
Sunday-only  inserting  of  six  or  seven  FSIs 
to  12  to  15  in  one  Sunday  package  and  cost- 
effective  inserting  on  “any  other  day.” 

The  Post  uses  four  Muller  Martini  News- 
liners,  with  four  manual  feeders,  a  card 
feeder,  and  FlexiRoll  buffering  on  each  line. 
“The  issue  for  us  is  that  we  have  four  press¬ 
es  [each]  capable  of  printing  60,000  copies 
per  hour,  but  we  struggle  to  [operate  in¬ 
serters]  above  20,000  an  hour,”  said  Booth. 

“We  plan  to  double  that  capacity,”  he 
said,  by  replacing  the  four  inserters  with 
eight  buffered  Newsliner  A  inserting  lines, 
preferably  putting  two  automatic  FlexiRoll 
unwinders  on  each.  “As  well  as  adding  four 
lines,  we’re  going  to  automate  the  whole 
room.”  And  ample  floor  space  means  no 
major  equipment  reconfiguration  or  “sig¬ 
nificant  building  modifications,”  he  added. 

“At  no  time  during  the  phasing  ...will  we 


Conveyors  carry  copies  to  second-floor  inserting 


be  without  capacity,”  said  Vincent.  In  fact, 
the  paper  will  get  some  capacity  and  speed 
relief,  said  Booth,  by  putting  unwind  feed¬ 
ers  on  inserters  it  now  uses.  Two  of  the  new 
inserters  are  to  be  operating  by  the  end  of 
September,  each  with  double  automated 
feeds  “and  its  own  ability  to  build  packages” 
(consisting  of  jackets  holding  up  to  seven 
inserts),  then  wind  them  back  onto  a  Flexi¬ 
Roll  storage  wheel  for  later  inserting.  Vin¬ 
cent  said  the  Post  will  be  the  first  U.S.  paper 
with  Muller  Martini  package  building. 


To  reduce  manual  loading  of  FSIs  into 
hoppers,  a  winder,  maybe  two,  on  each  line 
will  be  fed  pallet-loaded  FSIs,  which  later 
can  be  unwound  to  the  inserter  at  .30,000- 
plus  per  hour.  “We  expect  to  achieve  some 
manning  efficiencies  with  it,”  said  Vincent. 

Ultimately,  the  second  floor  will  be  or¬ 
ganized  into  four  cells,  each  with  tw'o  in¬ 
serters,  a  buffer  station,  package-building 
device,  and  two  FSI  winding  stations. 

Coming  off  each  press  are  two  single¬ 
copy  conveyors:  one  to  inserting  on  the  sec¬ 
ond  floor,  the  other  to  stacking  on  the  first 
floor.  “We  are  adding  the  ability  to  change 
off  the  press”  between  conveyors,  sending 
copies  to  one  inserter  or  another  or  straight 
to  stackers  without  shutting  down  printing, 
inserting,  or  packaging,  said  Vincent.  Until 
it  accomplishes  that  on-the-fly  switching, 
said  Booth,  the  paper  must  shut  down 
presses  to  switch  from  one  floor  to  another, 
wasting  time  and  paper.  Switching  at  the 
press  rather  than  downstream  in  post¬ 
press,  Vincent  added,  will  be  unique  for  a 
North  American  new'spaper.  “When  it’s  all 
said  and  done,”  he  remarked,  “it'll  be  the 
most  automated  mailroom  in  the  U.S.” 

When  the  already  separate  mailrooms 
become  functionally  independent,  ROP  and 
inserting  operations  no  longer  will  have  to 
share  stackers  and  strappers.  “Each  inserter 
will  have  dedicated  output  de\ices,”  said 
Vincent,  explaining  that  those  three  outlets 
—  primaiy,  secondarv',  and  back-up  tie 
lines  —  may  be  conventional  stack-and- 
strap  lines  or  all-in-one  GMA  Bundlers, 
which  the  Post  will  test  for  a  month  or  so  for 
speed  and  handling  of  tabloids. 

Anticipated  efficiencies  mean  something 
else  coming  out  of  the  plant.  With  copies  no 
longer  moving  between  mailrooms,  Vincent 
noted,  “we’re  actually  going  to  remove  a 
good  portion  of  the  inserting  conveyor.” 

The  e.\pansion  should  enable  the  Post  “to 
insert  into  every  copy  of  a  one-million  press 
run,”  said  Booth,  or  into  part  of  a  run  down 
to  a  ZIP  Code,  or  to  insert  special  preprint¬ 
ed  sections  that  themselves  can  be  prein¬ 
serted  with  FSIs  using  package  building. 

An  all-color  52-page  automobile  section, 
for  example,  would  be  preprinted.  Booth 
said,  to  preserve  color  availabilitv’  (up  to  64 
pages)  in  the  daily  edition.  Preprinting  is 
possible  now,  he  continued,  but  such  a  sec¬ 
tion  cannot  be  inserted  into  eveiy  printed 
copy  because  the  four  manually  fed  insert¬ 
ers,  maxing  out  at  about  20,000  copies  per 
hour,  cannot  keep  pace  with  the  presses  — 
“and  the  deficit  mounts”  as  the  night  wears 
on,  threatening  late  delivery,  said  Booth.  11 
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SYNDICATES 


AHD  DOINB.  COMICS 

Speakers  at  NCS  confab  offer  ‘Pearls'  of  wisdom  about  cartooning 

BY  DAVE  ASTOR 

SAN  FRANCISCO 

The  stars  and  up-and-comers  speaking  at  the 
National  Cartoonists  Society  (NCS)  meeting  here  all 
took  interesting  routes  to  syndication,  but  Stephan 
Fastis’  road  may  have  been  the  most  unusual. 

Fastis,  who  does  the  “Fearls  Before  Swine”  comic  for 
United  Feature  Syndicate  (UFS),  worked  as  a  litigation  attorney 
from  1993  to  last  year.  “I  hated  every  moment  of  being  a  lawyer,”  he 
said.  “I  always  wanted  to  be  a  cartoonist.”  So  Fastis  drew  in  his  spare 
time,  and  eventually  had  several  different  comics  rejected  by  syndi¬ 
cates.  All  featured  an  arrogant  rat.  Others  speaking  at  the  NCS  meeting 

By  1997,  Fastis  decided  he  needed  more 
training  in  comic  humor,  dialogue,  and 
timing.  His  curriculum:  reading  every 
“Dilbert”  book  collection  by  Scott  Adams  of 
UFS.  Then  Fastis,  after  pairing  his  rat  with 
a  humble  pig,  drew  200  “Pearls”  strips.  But 
fearing  another  .syndicate  rejection,  he  put 
them  away  for  18  months. 

“In  1999, 1  took  the  strips  to  my  law  firm 
and  had  associates  vote  on  the  best  40,” 
said  Fastis.  “I  submitted  them  —  and 
three  syndicates  were  interested.” 

Fastis  entered  a  development 
period  with  UFS.  He  said  the  syndicate 
was  going  to  launch  the  comic  in  2000, 
but  then  decided  a  feature 
starring  a  rat  and  pig  had 
no  target  demographic. 

Then  Fastis  got  two 

breaks.  UFS,  though  not  offering  “Pearls”  to 
newspapers,  included  the  strip  on  its 
Comics.com  site  starting  in  late  2000.  It 
was  getting  a  good,  not  great  2,000  hits  a 
day  when  Adams  gave  the  strip  a  rave  re¬ 
view  on  his  “Dilbert”  site.  The  next  day. 

Fastis  received  95,000  hits. 

UFS  syndicated  the  comic  after  all, 
starting  early  last  year.  And,  said  Fastis, 

“I’m  no  longer  an  attorney',  thank  God.” 


included  Adams,  “Get  Fuz2y”  creator  Darby 
Conley  of  UFS,  “Rhymes  With  Orange” 
creator  Hilary  Price  of  King  Features 
Syndicate,  and  “Fo.\Trot”  creator  Bill 
Amend  of  Universal  Press  Syndicate. 

Adams  said  success  is  a  product  of  talent 
and  hard  work. 


but  luck  and  timing  also  play  a  role.  “The 
media  was  kind  of  looking  for  someone  to 
represent  high-tech  and  downsizing,”  .said 
the  “Dilbert”  creator,  whose  14-year-old 
comic  now  runs  in  2,000-plus  papers. 

Conley  recalled  receiving  some 
obscenity-laden  e-mails  after  having  his 
Satchel  the  dog  character  display  a  sign 
saying,  “Don’t  Bom  Irak”  (prior  to  the  U.S. 
invasion).  Usually,  the  topical  references  in 


Stephan  Fastis 
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“Get  Fuzzy”  are  of  the 
everyday  kind,  such 
as  when  Rob  Wilco 
wears  a  Boston  Red 
Sox  cap.  “I’ve  always 
wondered  why  there 
is  the  real  world,  and 
the  comics  world,” 
said  Conley,  noting  he 
likes  to  mix  the  two. 

When  Price  entered  the  world  of  syndica¬ 
tion  in  1995,  her  comic  was  perceived  as  a 
Generation-X  feature.  After  that  demo¬ 
graphic  term  went  to  the  “lingo  graveyard,” 
said  Price,  “Rhymes  With  Orange”  began 
reaching  a  broader  audience. 

Price  added  that  she’s  “a  lesbian  doing  a 
strip  with  no  gay  element  to  it.”  But  she  said 
many  gay  readers  pick  up  on  her  sexual  ori¬ 
entation  through  clues  such  as  the  gender- 
neutral  language  in  the  comic. 

Speaking  of  gender.  Price  said  female 
characters  need  to  be  the  butt  of  jokes  in 
comics,  just  like  many  male  characters  are. 

Amend,  whose  “FoxTrot”  strip  turned  15 
this  spring,  discussed  how  he’s  dealing  with 
a  middle-aged  comic.  He  .said  many  readers 
want  their  favorite  comics  to  stay  the  same, 
but  “the  way  1  keep  this  job  interesting  is  to 
shift  things  a  little  bit.” 

For  instance.  Amend  takes  more  of  a 
gag-a-day  approach  than  he  used  to  — 
figuring  that  after  years  of  mixing  character 
development  with  humor,  the  members  of 
his  cartoon  cast  are  prettv'  well  defined. 

Amend  joked  that  majoring  in  ph>sics  (at 
Amherst  College)  was  relevant  to  cartoon¬ 
ing.  “A  tvpical  problem  a  cartoonist  has  to 
solve:  if  your  strip  is  due  at  4  p.m.,  and  your 
vehicle  travels  at  80  miles  per  hour,  how 
long  does  it  take  for  the  cartoonist 
to  get  from  the  studio  to  the 
Federal  Express  station?”  And  if 
the  strip  was  due  the  day  before,  he  added, 
the  theory  of  relativitv-  gets  involved  in 
making  that  deadline. 

Amidst  the  talk  of  cartooning  present, 
there  was  also  a  session  about 
the  early  days  of  the  1946- 
founded  NCS.  Speakers 
included  cartoon  historian  EC.  Harvey 
and  longtime  NCS  member  Tom  Gill  — 

“The  Lone  Ranger"  cartoonist  who  turned 
90  during  the  convention.  S 

See  the  June  12  “Sf/ndicate  World” 
(http://u'unv.editorandpubluiher.com) for 
a  longer  version  of  this  article.  Also,  see  the 
June  12  and  June  5  'Syndicate  World” for 
many  non-NCS  stories  anJ  items  that  did 
not  make  it  into  print. 
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Ethics  Comer 


Handout  pictures  from  Washington  don’t  tell  the  whole  story 

The  picture  was  propaganda-perfect. 

It  showed  President  Bush  holding  the  hand  of 
Army  Sgt.  First  Class  Thomas  Douglas  as  the  wound¬ 
ed  soldier  lay  in  a  Walter  Reed  Hospital  bed  in  Wash¬ 
ington,  D.C.,  recovering  from  the  bullet  wounds  that 
earned  him  a  Purple  Heart  in  the  Iraq  war. 

Eric  Draper,  who  is  George  Bush’s  personal  photographer,  took 
the  poignant  photo  last  April  11  and  developed  it  in  a  darkroom  at 
Anacostia  Naval  Station  in  Washington,  D.C.  It  was  then  sent  to 
the  Associated  Press,  Agence  France-Presse  and  Reuters. 


The  wire  services  —  beha\ang  like 
adjuncts  of  the  White  House  —  distributed 
the  staged  hospital  scenes,  and  noted  in 
their  captions  that  the  photos  were 
handouts. 

But  the  great  majority  of  readers  who 
saw  the  image  didn’t  know  where  it  really 
came  from  or  who  took  it, 
because  it  was  published  with 
either  an  AP  or  AFP  or  Reuters 
credit,  giving  it  a  credibilitv’  that 
it  didn’t  deserve.  I  became 
interested  in  this  shell  game 
after  The  New  York  Time^ 
and  the  New  York  Daily  News 
were  delivered  to  my  door. 

The  Times  published  the 
hospital  picture  on  its  front 
page  without  an  accompanying 
story.  It  identified  the  photographer 
as  “Eric  Draper/White  House”  —  an 
ambiguous  credit,  at  best. 

“Giving  proper  credit  is  a  very  sensitive 
issue,”  said  Dave  Frank,  the  Times'  deputy 
picture  editor.  “It  is  very  important  to  tell 
our  readers  where  the  picture  originates 
from.” 

True,  but  the  Times  credit  did  not  indi¬ 
cate  whether  Draper  was  working  for  the 
White  House,  or  at  the  White  House  for 
The  New  York  Times. 


The  Daily  News  ran  the  same  picture 
that  appeared  in  the  Times  with  an  AP 
credit,  leading  its  readers  to  believe  that 
the  photo  was  taken  by  a  wire  service 
photographer.  Eric  Meskauskas,  the 
Daily  Nck’.s’ director  of  photography, 
conceded  the  credit  was  misleading.  “No 
one  ever  mentioned  it  before,” 
Meskauskas  said.  “But  it  is 
an  interesting  point.  We’re 
going  to  re-examine  our  policy 
about  wire  service  handouts.” 

Both  newspajiers  w'ould 
serve  their  readers  better  if  they 
told  the  White  House  they 
won't  be  publishing  any  more 
handout  photos.  They  won’t  do 
this,  of  course,  because  it  will 
be  difficult  to  get  anyone  else  to 
go  along  with  them. 

What  this  means  is  that  the  public  gets 
a  distorted,  Rose-Garden  picture  of  the 
Bush  Presidency  —  aided  and  abetted  by 
the  news  organizations  it  counts  on  to  pro¬ 
vide  them  with  an  independent  account  of 
White  House  behavior. 

“We  are  between  a  rock  and  a  hard 
place,”  said  Michel  duCille,  a  two-time 
Pulitzer  Prize  winner  at  The  Miami  Herald 
before  becoming  photography  editor  of 
The  Washington  Post  in  1988.  “Sure,  we 


could  boycott  them.  But  it  won’t  stop 
anything.  The  wires  will  still  send  out 
the  photos. 

“We  should  be  capturing  our  images 
with  our  photographers,”  duCille  added. 
“We  should  be  making  our  owti  journalistic 
decision  making.  We  are  getting  pictures 
that  the  White  House  wants  us  to  have. 
They  wouldn’t  give  us  something  if  it  made 
them  l(X)k  bad.” 

Translation:  The  White  House  would 
not  have  sent  out  any  photos  of  Sgt. 

Douglas  if  he  had  sat  up  in  his  bcxl  and  told 
President  Bush  he  thought  the  war  in  Iraq 
was  a  waste  of  American  lives. 

Nor  would  there  have  been  a  story  on 
the  exchange.  Print  reporters  were  not 
allow'ed  to  follow  the  president  into 
Douglas’  private  r(X)m  or  his  visit  to  a 
nearby  ward.  Even  though  every' 
president  works  at  controlling  access  to 
him,  it  appears  the  second  Bush  White 
House  has  outperformed  its  predecessors. 

Susan  Walsh,  president  of  the  White 
House  News  Press  Association  and  an  AP 
photographer,  believes  the  situation  might 
change  if  the  public  knows  it  is  being  fed 
a  sanitized  vision  of  White  Hou.se  behavior. 

“We  don’t  take  the  team  pictures  from 
the  Dallas  Cowboys,”  she  .said,  referring 
to  the  AP.  “We  put  our  ftxrt  down  on  them. 
We  should  do  the  same  thing  with  the 
White  House.  “We  are  getting  less 
and  less  access." 

It  seems  the  Bush  White  House  is 
wearing  down  the  press  corps. 

Donna  Douglas,  wife  of  the  soldier  that 
Bush  visited,  said  few  reporters  bothered 
to  call  her  after  the  White  House  photo 
was  released  of  her  husband  and  the 
President. 

“We  received  a  call  from  The  Fayettex'ille 
Observer,”  she  told  me,  referring  to  the 
North  Carolina  paper  that  covers  Fort 
Bragg,  where  her  hu.sband  is  stationed. 

“We  told  them  that  they  we  weren’t  giving 
out  any  interviews.  The  New  York  Times 
also  called  and  we  told  them  the  same 
thing.  They  asked  if  they  could  u.se  the 
photo,  and  we  said  they  could.” 

Newspapers  are  not  suppo.sed  to  be  that 
sensitive.  They  are  supposed  to  w'atch  the 
presidency',  not  become  part  of  it.  They  arc 
supposed  to  show’  the  truth,  as  well  as  tell 
it.  They  are  suppo.sed  to  be  watch  dogs, 
not  Labrador  Retrievers.  il 
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HAVE  YOU  BEEN  MISSING  OUT  ON  YOUR 
EXCLUSIVE  NEW  ONLINE  BENEFITS  FROM  E&P? 

AS  A  CURRENT  PAID  SUBSCRIBER,  YOU  NOW  HAVE  ACCESS  TO: 


*  Online  Access  To  Current  Issue  *  Updated  Daily  Classifieds 
*  Article  Archive  Database  *  Weekly  Career  Management  Newsletter 


*  If  you  have  any  questions  about  your  online  account  or  need  assistance  in  setting  it  up,  please  call  us  at 
I  \  T800-641-2030  or  email  our  customer  service  department  at  edpub@editorandpublisher.com 

I  IF  YOU  ARE  NOT  CURRENTLY  A  SUBSCRIBER,  PLEASE  VISIT  OUR  WEB  SITE  AT 
www.editorandpublisher.com  OR  CALL  1-800-641-2030  TO  SUBSCRIBE  TODAY. 


Congratulations  to  the  following  newsroom  trainers 
upon  their  successful  completion  of  American  Press  Institute’s 

first  Train-the-Trainer  Seminar,  May  18-21,2003; 


Clifford  C.  Behnke,  Managing  Editor,  Wisconsin  State  Journal,  Madison 

Stephen  A.  Buttry,  Writing  Coach/National  Correspondent,  Omalia  (NE)  World-Herald 

John  C.  DrL’CKENMII-LER,  Editor,  Rome  (GA)  News-Tribune 

Dana  S.  Eagles,  Recruitment  and  Stall  Development  Editor,  Orlando  (EL)  Sentinel 

Grace  A.  Fisher,  Metro  Editor,  The  Clarion-Ledger,  Jackson,  Mississippi 

Carol  G<X)DHI'E,  Training  and  Development  Coordinator,  The  San  Diego  Union-Tribune 

Jl.’DY  K.  Green,  Cxiunty’  Editor,  Gwinnett  Daily  Post,  Lawrenceville,  Georgia 

Larr^  H.  HolEVA  Jr.,  Assistant  Managing  Editor,  The  Scranton  (PA)  Times/Thc  Tribune 

Shirley  L.  Inc;rahAM,  Assistant  Technology  Editor,  I>;troit  Free  Press 

Carla  J.  KiMBROI'GH-RobINSON,  Ass(x.iate  Editor/Stall  Development,  The  Denver  Post 

Dennis  D.  LarisoN,  Copy  Editor/Newsrcxim  Training  Gxirdinator,  Winston-Salem  (NC)  Journal 

Rose  V.  Mc:I\'ER,  Enterprise  Editor/Writing  Ctxich,  Bucks  Qiunty  Courier  Times,  Levittown,  Pennsylvania 

Chris  Meyer,  Deputy  Editor,  Hie  Orange  Ciounty  Register,  Santa  Ana,  Cialifomia 

Mar\'  E.  MinseR,  Employee  Relations  Director,  E.  W.  Scripps  Q).,  Cincinnati 

Robbie  R.  MoRC;ANFIELD,  Instmctor/Training  Editor,  The  Freedom  Forum  Diversity  Institute,  Nashville,  Tennessee 
RayANNE  M.  StTIMID,  Managing  Editor,  Kerrville  (TX)  Daily  Times 

ClND^'  Stiff,  Career  Oxteh/ASNE-APME  Fellows  Program,  The  Freedom  Foaim,  Arlington,  Virginia 
Angela  D.  Tick,  Director/News  Personnel  &  Stall  IX^elopment.  The  Atlanta  Joumal-Qinstitution 
William  J.  Watson,  Managing  Editor,  PcKono  Record,  Stroudsburg,  Pennsylvania 
Mart'  Ann  Wendt,  Director-Organizational  and  Pmlessional  Dwelopment,  Hearst  Newspiipers.  Houston 


The  American  Press  Institute  would  like  to  thank  the  John  S.  and James  L.  Knight  Foundation,  whose  generous  grant  has  nutde 
possible  this  program.  The  API  Train-the-Trainer  programs  are  designed  to  strengthen  tlx  intertial  resources  available  for  newsrooms 
to  train  their  staffs.  The  seminars  are  free  to  attendees  and  come  with  a  traiel  stipend. 
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John  S.  and  James  L. 

Knight  Foundation 


Applications  for  the  next  API  Train  the  Trainer"  seminar,  Oct.  26-29, 2003,  are 
available  at  www.americanpressjnstitute.org/03/traineroct/.  For  further  information 
about  the  seminar,  please  e-mail  (Darol  Ann  Riordan,  API  vice  president  of 
programming  and  personnel,  at  criordan@americanpressinstitute.org. 


“I  came  to  this  seminar  with  experience  in  presenting  well  over 
100  workshops  to  dozens  of  newsrooms  and  journalism  conferences 
across  North  America.  At  my  level  of  experience,  this  still  was  one  of 
the  most  helpful  programs  atxjut  training  that  I  have  ever  attended.  I 
spent  the  plane  hde  home ...  planning  how  I  will  apply  the  techniques 
that  I  learned  at  API  in  workshops  that  I  will  be  presenting  later  this 
month  and  throughout  the  summer.  And  I  spoke  to  colleagues  just 
getting  started  in  training  who  found  the  program  equally  helpful  at 
their  level  of  experience.  This  was  a  marvelous  seminar  that  I  highly 
recommend  to  anyone  who’s  sehous  about  journalism  training.  I  hope 
that  API  and  the  Knight  Foundation  repeat  it  many,  many  times.  ” 


Stephen  Buttry 

Writing  Coach/National  Correspondent 
Omaha  (NE)  Worid-Herald 
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